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WELCOME

Welcome to the College of Management at the Unityecd Massachusetts
Boston!

The purpose of this student handbook is to heldeggybu as you begin and
proceed through the bachelor's degree progranorrrdtion on graduation
and curriculum requirements, academic advisingrsmuegistration and
many other important topics have been included.Heg®u have questions
or concerns regarding your program, you will mastly find the answers
within this handbook. If you don't find it herer, you require more in depth
information, please reference the Undergraduateal@at or visit the
Undergraduate Program Office (M-5-603). Also, péeasderstand that
although all information contained in this handbaeks verified at the time
of print, the College and/or the University resanthe right to make
changes to its policies and programs as necesgatycan always consult
with the College of Management Undergraduate Progfffice or an
advisor to confirm that you are following the catrecurriculum or
procedure. Additionally, this guide does not repldéite need for academic
advising with an appropriate advisor. You are emaged to meet with an
advisor each semester to ensure you are making@gte progress toward
your degree.

By choosing the College of Management at the Usityeof Massachusetts
Boston, you have opened a door to many excitingodppities. The
University has much to offer its students and weoenage you to take full
advantage of its resources, facilities and serviéds will work with you to
make your undergraduate experience an academidespronal, and
personal success.

** This handbook applies to those students admittedhe College through Admissions or an
Inter-College Transfer for the Fall 2009 and Spring010 semesters only. **



MISSION STATEMENT

We are Boston's public business school. Our demgrathd internationally

accredited undergraduate and graduate programsdpravcompetitive and

high value education. We provide opportunitiesdar diverse students to
succeed in the regional and global economy. Weelexcour teaching,

research, and service activities, which compleneach other and comprise
the work of an engaged scholar.

In teaching, we innovate in curriculum and instiocal delivery. We
provide small classes, flexible programs, and agbkesfaculty to our full
and part-time students, many of whom are workingfgasionals. In
research, we advance the varied disciplines of gemant through cutting-
edge research and its application. In service, ame® committed to
improving the University and supporting the econoevelopment of the
greater Boston region and beyond.

STATEMENT OF PURPOSE

The undergraduate program at the College of Manageexquips students
with skills that enable them to launch and advamoeluctive management
careers. This program offers a relevant manageneelication that
capitalizes on the diversity of our faculty and student body. The degree
is built upon a well-rounded general education awmvelops
communication, technical, and analytical skillsnmanagement disciplines
demanded by the business community.
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BACHELOR OF SCIENCE IN MANAGEMENT

DEGREE REQUIREMENTS

INTRODUCTION

The coursework required to complete the Bachel@aiénce in Management degree is divided into
general education/non-business requirementsvhich are fulfilled primarily during the freshmand
sophomore years, amdanagement requirementswhich are primarily fulfilled during the juniond
senior years.

General education courses will not only help youettgp intellectual depth and discipline, but wib@a
provide you with opportunities to investigate thmetal arts on an introductory and advanced leivbst
of the courses you will take in fulfillment of tiyeneral education requirement are part of theaultim
of the College of Liberal Arts (CLA) and College ®fience and Mathematics (CSM), giving you the
opportunity to meet students pursuing other acacl@rtérests.

Management courses are offered on three levels.folimdation courseswill give you the basic
guantitative and statistical skills you will neext fntermediate and advanced study. €bee courses

will give you a theoretical background for workthre functional areas of management and the
opportunity to apply theory to practice. Ttmncentration coursesvill give you the opportunity to focus
within one particular discipline. As a studentlie College of Management, you will be a management
major, however once you earn 60 creditel have completed one semester in the College, ylbu wi
choose an area obncentratiorwithin a department.

All College of Management students take the managéfoundation and the core courses. Through the
selection of general education courses, electimdsaaconcentration, however, you will determine a
program of study to fit your own interests. Thdl€ge of Management’s curriculum is simultaneously
flexible and stable, giving you freedom of choiceile at the same time ensuring that your knowleafge
the functional areas of management will be sound.

Since the program is designed to provide studeittsarsolid background in botieneral educatioand
business areas, the curriculum is structured gaffEoximately 50% of coursework is in general
education and approximately 50% is in the managéearea.

In addition to the specific academic curricularuiegments, all students entering the College of
Management in the Fall 2006 semester or latereapeired to complete the Management Achievement
Program (MAP). This is a co-curricular programt tgposes students to a variety of experienceschime
to develop professional demeanor. At least 75%ach student’s required participation must be
complete at the time of registration for MGT 49k tequired capstone course.

120 credits (usually 40 courses at 3 credits eacti)fulfillment of all other University requiremerare
required for this degree. A minimum of 30 creditsst be earned at UMass Boston, and all other
residency requirements apply. Coursework is se@lerstudents must therefore carefully follow
curriculum requirements and meet all course preréasgites. Students who transfer into the College of
Management, whether from an outside institutiofram another UMass Boston College, will be subject
to the requirements in place in the College upeir #ntrance into the College of Management.



GENERAL EDUCATION / NON-BUSINESS REQUIREMENTS

To ensure that students develop intellectual dapthdiscipline, the College requires you to dewote
substantial portion of your coursework to studyiing liberal arts at both introductory and advanced
levels. This component of the undergraduate aultrio includes the following:

(a) the non-business foundation courses (ENGL 102, ECON 101, 102; MATH 134)

(b) the writing proficiency course (BC 290)

(c) the international management & diversity regments

(d) the courses selected to meet the distributiea H or areas of knowledge
requirements

(e) the non-business elective courses (numbeowkes will vary, but these, included
with courses listed above will total 60 credits)

Of these courses, only the distribution area Il amsbn-business elective courses may
be taken on a pass/fail basis.

Four of these courses must be at the 200 level oo (excluding BC 290).

Non-Business Foundation Courses: 5 courses (15 credits)
Non-business foundation courses provide the skifld conceptual background students need to be safatén
their management courses. All College of Managérsierlents must complete:

o ENGL 101 Freshman Englist{\Written Expression Requirement for the University)

o ENGL 102 Freshman English(NVritten Expression Requirement for the University)
o ECON 101 Introduction to Microeconomics

o ECON 102 Introduction to Macroeconomics

o MATH 134 Managerial Calculu®Quantitative Reasoning Requirement for the Unitgrs

These courses cannot be taken on a pass/fail basis.

MATH 134 Requirement Policy
As of the Fall 2008 semester, all College of Mamaget students will be required to complete MATH bigdore
they earn 60 credits and take the upper lever I®afl) courses in the College.

Please note that advanced calculus courses suth®ddH 135 and MATH 140 also satisfy the MATH 134
requirement.

The College of Management faculty have made thisstn not as a means to present a barrier toegheed, but
rather to help students get a strong grasp of gatiné skills necessary for success in upper levet and
concentration courses.

It is strongly recommended that students take théhNPlacement Exam (MPE) early in their acadenuicesthat
will require pre-calculus or even algebra coursefete reaching MATH 134, therefore early testing advising
are essentiahll BSM students are encouraged to enroll in tliarse, or appropriate pre-requisite courses as
determined by your Math Placement Exam resultspas as possible.

Writing Proficiency Course and Requirement: 1 course (3 credits)

BC 290, Professional Written Communication andi€aitAnalysis, further develops students businessng and
analytical skills and serves as the required pegjar for selected 300 level management courséss cburse is
required of all College of Management students,agdade of a “B-" is required to satisfactorilyngolete BC 290.
This course cannot be taken on a pass/fail basis.




BC 230, The Fundamentals of Business CommunicatiahCritical Analysis, is offered as a course frapares
students for BC 290, if needed.

The College of Management Writing Assessment (CMWé4) tool that we use to help us determine thecgate
course for each student. The CMWA is open andataito any student who would like to take itfomation
about this assessment, as well as how to sign tgkéothis test can be found here:

International Management Requirement

All students in the College of Management are neglifo take an international management coursetelévo
contemporary issues with an explicit internatidioalus. Courses fulfilling the international managerm
requirement are marked in the schedule book. Yyimbsl is a small circle with the letters “CM” ingid Courses
satisfying the international management requirernantbe chosen gimultaneously fulfill other general
education/non-business or management requirem8&tisients from a foreign country are required toosie an
international management course focusing on a cpottier than their own. Courses that meet ttgsirement are
listed at the back of this section of the handbao# on-line on the University Advising Center's wedge.

Diversity Requirement

All students in the College of Management are neglifo take a course that has been approved aggéet
criteria for the University’s diversity requiremenCourses fulfilling the diversity requirement anarked in the
schedule book with either a small globe or a m%nﬂneiUnited States. Courses satisfying the ditsersguirement
can be chosen to simultaneously fulfill other lddearts/non-business or management requiremerdars€s that
meet this requirement are listed at the back sfgbction of the handbook and on-line on the UsityeAdvising
Center's web page.

A single course may be used to fulfill both therinational management and diversity requiremergaBé use the
current schedule of classes in conjunction witk tltandbook to make your course selections.

First-Year or Intermediate Seminar Requirement

This requirement depends on the number of creditstransferred to UMass Boston when you began gegree
program, according to the information below. Firstar and Intermediate seminars scheduled for ploeming
semester are listed at the beginning of the Unddrgate schedule section of the Schedule of CoBsels each
semester.

Transfer credits you
matriculated with
0-29 A First-Year Seminar (a 100G-level coursejanr first semesteiNote:
You will take MGT 330 later in your program as pafthe management
requirements, but a First-Year seminar is still uerqd.
30 or more MGT 330 taken at UMass Boston; or, if )ave received transfer
credits for a course equivalent to MGT 330, anrmediate Seminar (a
200G-level course).

Your Seminar Requirements

Please NoteRegardless of the seminar requirement, creditlélwarded for only one “G” course of any level.
MGT 330 is not a “G” course, but will still satisthe intermediate seminar requirement as outlinledve.

Distribution Requirements

Distribution requirements ensure that studentsagpin breadth and depth, the principal areasofitedge of the
liberal arts. These courses are chosen from thieggobf Liberal Arts and/or the College of Scieaoel
Mathematics curricula.

Distribution requirements For Students Who Matratel in Fall 2002 or Later
The general education distribution requirementudek: 7 Courses (21 credits)

o Two courses in the area of arts and humanitiesgAdor HU)

o Two courses in the areas of natural science artdemaatics (NS and/or MT)
o Two courses in the area of social and behaviaiahses (SB)

o One course in the areas of world languages ordaaitures (WL or WC)
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Non-Business Elective Requirement

Non-business electives may be taken from any CLA®KM department or combination of departments,airathy
level. Note that College of Management studentstrtake a total of 60 credits in general education/business.
If any of the other general education/non-busimeggirements are waived, these waived courses lmeustplaced
by non-business electives.

THE MANAGEMENT REQUIREMENTS

College of Management students fulfill Managemexuirements by completing all Foundation, Core,
and Concentration courses.

Management Foundation: 3 courses (9 credits)

MSIS 110 Introduction to Computers and Prerequisites: none
Information Systems
MSIS 111* Managerial Statistics Prerequisite: Math 129, Co- or prerequisite: MSIE)

* MSIS 111 may also be satisfied by one of thewiotig statistics courses: ECON 205, MATH 125, PS?CH
or SOCIOL 350. Please consult the course desonfor each of those courses to determire pre-requisites
MSIS 212 Managerial Decision Making Prerequisites: MSIS 110 & MSIS 111

Management Core: 9 courses (27 credits)

AF 210 Financial Accounting Prerequisite: 30 credits

AF 211 Managerial Accounting Prerequisites: AF 210 and 30 credits

AF 301 Financial Management Prerequisites: AF 211, MATH 134 and 60 credits
MGT 303 Managing Organizations Prerequisites: BC 290, MATH 134 and 60 credits

MGT 330 Business Environment and Public PoliciPrerequisites: BC 290, MATH 134 and 60 credits
MGT 331 Managerial Ethics and Social Issues Prerequisites: MGT 303, MATH 134 and 60 credits

MKT 301 Principles of Marketing Prerequisites: BC 290, MATH 134 and 60 credits

MSIS 301 Operations Management Prerequisites: MSIS 110, MSIS 111, MATH 134 and 60
credits

MGT 490 Strategic Management Prerequisites: AF 301, MGT 303, MGT 330, MKT 301,

MSIS 212, MSIS 301, Co- or prerequisite: MGT 331.
It is also required that 75% of MAP Miles must be
earned, for students starting in the College irafier
Fall 2006.

Please note that fifteen credits from the follomiequired courses must be done at UMass Bostor2 18FAF 211,
AF 301, MGT 303, MGT 330, MGT 331, MGT 490, MKT 30¥ISIS 301. BC 290 must also be completed at
UMass Boston.

NOTE: Courses taken to fulfill the foundation and ore requirements_cannotbe taken on a pass/fail basis.
You must take these courses for a letter grade.

GENERAL/FREE ELECTIVE COURSES

General elective courses (also known as free gjtican be chosen from any college. The numbegernéral electives
required depends on which concentration is beimguymd, and transfer credit (if applicable). Gehelectives are used to
earn 120 credits for graduation in addition to@Berequired liberal arts credits and 51-57 requiviethagement
requirements. Often, students with transfer cregiishave extra courses in the liberal arts ang/mat need to take
additional free electives at UMB. It is best tognhwith an advisor once all transfer credits argtgd to determine how
many general electives are needed.

NOTE: Courses taken to fulfill free elective requiements can be taken on a pass/fail basis.
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CONCENTRATIONS

In CM, students have a choice of six disciplinaagdd concentrations and five inter-disciplinary
concentrations offered through the three departserthe College: Accounting & Finance;
Management Information Systems; and Management &éfag.

The disciplinary based concentrations involve cesitsken mainly from a single department, and allow
students to specialize in a particular functiomabaof business. The interdisciplinary concerdreti
involve courses from two or more departments, &fiéat the increasing cross-functional nature of
today’s business world. The concentrations are:

» Accounting

* Finance

» Information Management for Finance
* Information Management for Marketing
* International Management

* Management

* Management Information Systems

* Management Science for Finance

* Management Science for Marketing

* Marketing

* Operations Management Science

International Management involves CM courses asageCLA. The other interdisciplinary
concentrations span two CM departments. As a mdidkarification, the two Information Management
concentrations are intended for those interesteder marketing or finance who wish to add tarthe
skill set the tools needed to gather, store, andage the information that these disciplines arethas.
The two management science concentrations involwe mmphasis on analysis and decision making
based on financial or marketing data.

Students are welcome to complete more than onesotration, however only two courses may overlap
and count towards both concentrations. Pleasarsaevisor to be sure you have an accurate
understanding of how many courses you will neetakte to complete two or more concentrations.

An overview of the content and requirements of eamitentration and a description of possible career
paths for each is described on the following pages.
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ACCOUNTING CONCENTRATION

Program Overview

Career Paths

Advising Notes

7 courses (21 credits)

The concentration in accounting provides studeiitts avbroad understanding of both accounting
theory and techniques in preparation for a fulgenf career opportunities in the private, public
and non-profit sectors. The curriculum reflects khowledge and skills necessary for
professional success in this dynamic and criticeh@f business.

Students who pursue the accounting concentratibb@prepared to enter a variety of careers
within the accounting profession, including budaealyst, financial accountant, managerial
accountant, taxation specialist, auditor and more.

e The accounting concentration will take at leastétsemesters to complete once the first course
is taken, due to the sequential nature of the reduiourses (AF 310, AF 311, AF 470).

e Generally speaking, concentration courses areffieted in the summer (typically Management
Core and Foundation are the only courses routioiééyed in the summer), so careful planning is
critical to staying on track for degree completion.

e Accounting concentrators should check with theadigpent chair before taking the internship
course.

e Students interested in preparing for the CPA ea&asrstrongly encouraged to consult with a
faculty advisor regularly. The CPA exam may reqeivarsework beyond that for completion of
the concentration.

e A transfer student wishing to complete the conegian as soon as possible should be sure they
have equivalency for AF 211, or plan to take itrave summer before enroliment begins, as a
non-degree student. Please refer to the Collepaofaigement website for information on
registration for non-degree students through thetiGoing Education Division.

e The prerequisites for these courses are striafigreed, so accounting concentrators should plan
their schedule carefully and early. Exceptionthtopre-requisite requirements in this
concentration will not be allowed.

Take all six courses:
AF 310
AF 311
AF 315
AF 363
AF 45(
AF 470

And any one of the following:

AF

330

Intermediate Accounting |
Intermediate Accounting Il
Accounting Information Systems

Cost Accounting
Federal Taxation
Financial Auditing

Business Law

Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:

AF 211, 60 credits
AF 310, 60 credits
AF 211, 60 credits
AF 211, 60 credits
AF 211, 60 cred

AF 311, 60 credits

AF 410 Advanced Accounting

Prerequisites: AF 211, 60 credits
Prerequisites: AF 311, 60 credits

AF 433 Accounting for Non-Business Organization®rerequisites: AF 310, 60 credits

AF 451 Federal Taxation Il
AF 463 Advanced Managerial Accounting
AF 472 EDP Audit and Control

AF 478 Special Topics in Accounting
AF 480 Internship

AF 485 Small Business Practicum

AF 488 Independent Study

Prerequisites: AF 450, 60 credits

Prerequisites: AF 363, 60 credits

Prerequisites: AF 310 and 60 credi#sf 315 and AF 470 or AF 471 are
recommended

Prerequisites: varies

Prerequisites: 75 credits, 21 credits in managencene, one
concentration course, 2.5 GPA, permission of irghip oordinatol
Prerequisites: AF 301 and 60 creditst 325, AF 335 and AF 465 are
recommended

Prerequisites: varies

13



FINANCE CONCENTRATION

5 courses (15 credits)

Program Overview The finance concentration offers courses in caj@finance, investment and portfolio
management, financial institutions and markets,farahcial policy. The curriculum has been
carefully designed to reflect the essential knogéednd skills necessary for success in the
exciting and challenging field of finance.

Career Paths There are numerous opportunities for financiakekges. They can work in financial
institutions, industrial and service companiesyalt as governmental units and agencies.
Graduates of the program have found employmerihaadial analysts, controllers, insurance
adjusters, investment bankers, portfolio manadeokers, and more.

Advising Notes e The finance concentration will take at least twmssters to complete once the first course is
taken, due to the sequential nature of the requioedses (AF 325, AF 335, AF 495).
e Generally speaking, concentration courses areffieted in the summer (typically Management
Core and Foundation are the only courses routioiééyed in the summer), so careful planning is
critical to staying on track for degree completion.
e Finance concentrators should check with the deyaant chair before taking the internship
course.
e The prerequisites for these courses are striafigreed, so finance concentrators should plan
their schedule carefully and early. Exceptionthtopre-requisite requirements in this
concentration will not be allowed.

Take all three courses:

AF 325 Theory of Corporate Finance Prerequisites: AF 301, MATH 134 and 60 credits
AF 33t Investment Prerequisites: AF 3C, MATH 13<and 60 credit
AF 495 Financial Policy Prerequisites: AF 325, AF 335 and 60 credits

And any two of the following:

AF 42t Topics in Corporate Financial Managen  Prerequisites: AF 325 and 60 crediAF 335 recommended

AF 426 Financial Modeling Prerequisites: AF 301 and 60 credits

AF 435 Derivative Securities Prerequisites: AF 301 and 60 creditsf 335 recommended

AF 44t Management of Financial Institutic Prerequisites: AF 301 and 60 crec

AF 45t International Financial Managem Prerequisites: AF 301 and 60 crec

AF 475 Real Estate Finance and Investment Prerequisites: AF 301 and 60 credits

AF 478 Special Topics in Finance Prerequisites: varies

AF 480 Internship Prerequisites: 75 credits, 21 credits in manageincene, one
concentration course, 2.5 GPA, permission of inéaip coordinator

AF 485 Small Business Practicum Prerequisites: AF 301 and 60 creditsf 325, AF 335 and AF 465 are
recommended

14



INFORMATION MANAGEMENT FOR FINANCE CONCENTRATION

Program Overview

Career Paths

Advising Notes

6 courses (18 credits)

In the financial industry, real-time access taatdke data about investments and clients is
becoming ever more important; in the IM-F conceidrastudents will learn how to collect,
manage and integrate financial information and kedlrn how such information is ultimately used.

Graduates of the IM-F concentration will be positd to enter careers as business analysts and
information managers in commercial banks, investrbanks, mutual fund companies, finance
departments of larger traditional companies, andemo

e This concentration is a interdisciplinary concatitm, so students should seek guidance from
both Finance and MSIS departmental advisors.

e As a point of clarification, this Information Magement concentration is intended for those
interested in finance who wish to add to theirlsdeék the tools needed to gather, store, and
manage the information that this discipline is lolase. The management science concentration
involves more emphasis on analysis and decisioringdlased on financial data.

e Students should plan on taking the concentratiomses over the course of two semesters to
ensure a wide selection of required and electivesas in the concentration.

e The prerequisites for these courses are striafigreed, so IM - F concentrators should plan
their schedule carefully and early. Exceptionthpre-requisite requirements in this
concentration will not be allowed.

e Generally speaking, concentration courses areff@ated in the summer (typically Management
Core and Foundation are the only courses routioiééyed in the summer), so careful planning is
critical to staying on track for degree completion.

Take all four courses:

AF 325 Theory of Corporate Finance Prerequisites: AF 301, MATH 134 and 60 credits
AF 335 Investments Prerequisites: AF 301, MATH 134 and 60 credits
AF 495 Financial Policy Prerequisites: AF 325, AF 335 and 60 credits

MSIS 30¢ Databases and Programming for Mana Prerequisites: MSIS 1., MATH 13:and 60 Credit

And at least one of the following courses:
MSIS 43( International Information Managem: Prerequisits: MSIS 110 and 60 cred
MSIS 461 Systems Analysis and Design Prerequisites: MSIS 110 and 60 credits

Additional choices for remaining credits:

AF 425 Topics in Corporate Financial Management Prerequisites: AF 325 and 60 credits; AF 335 reamended
AF 42€ Financial Modelin Prerequisites: AF 301 and 60 crec

AF 435 Derivative Securities Prerequisites: AF 301 and 60 credits; AF 335 reamended
AF 445 Management of Financial Institutions Prerequisites: AF 301 and 60 credits

AF 45¢ International Finncial Managemel Prerequisites: AF 301 and 60 crec

MSIS 41 Computer Networks for Managem Prerequisites: MSIS 110 and 60 cre

MSIS 415 Object-Oriented Programming for Business Prerequisites: MSIS 310 and 60 credits

MSIS 425 Project Management Prerequisites: MSIS 110 and 60 credits

MSIS 427 Knowledge Management: Competing in the Prerequisites: MSIS 309 or MSIS 310 or Permissioinstructor
Knowledge Economy

MSIS 428 Information System Security Prerequisites: MSIS 110 and 60 credits

MSIS 455 Decision Analysis Prerequisites: MSIS 212 and 60 credits

MSIS 478*  Special Topics in Management Science andPrerequisites: 60 credits, additional requirememtay vary
Information Systems

MSIS 480*  Internship

Prerequisites: 75 credits, 21 credits in manageincenes, one
concentration course, 2.5 GPA, permission of Irdaip Coordinator

* Students may count only one of MSIS 478 or MS8B fbwards this concentration.
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INFORMATION MANAGEMENT FOR MARKETING CONCENTRATION

Program Overview

Career Paths

Advising Notes

6 courses (18 credits)

This concentration is for students who want tovkiwehat marketing data and systems are useful
to meet the challenge of developing and providimgizative services and products.

Graduates of the IM-MK concentration will be readybegin careers with organizations such as
e-commerce startups, marketing specialty firms tatage large amounts of data, marketing
departments of mid-sized and large companies, ard.m

e This concentration is a interdisciplinary concatitm, so students should seek guidance from
both Marketing and MSIS departmental advisors.

e As a point of clarification, this Information Mage@ment concentration is intended for those
interested in marketing who wish to add to theill skt the tools needed to gather, store, and
manage the information that this discipline is llase. The management science concentration
involves more emphasis on analysis and decisionngdlased on marketing data.

e Students should plan on taking the concentratbnmses over the course of two semesters to
ensure a wide selection of required and electivesas in the concentration.

e The prerequisites for these courses are striafigreed, so IM - MK concentrators should plan
their schedule carefully and early.

e Generally speaking, concentration courses areff@ated in the summer (typically Management
Core and Foundation are the only courses routioiééyed in the summer), so careful planning is
critical to staying on track for degree completion.

Take both courses:

MKT 310 Data Analysis for Marketing Management  PrerequisitesMKT 301, MSIS 111, MATH 134 and 60 credits
MSIS 309 Databases and Programming for ManagersPrerequisites: MSIS 110, MATH 134 and 60 Credits

And at least one of the following:
MSIS 422 Decision Support Systems and Groupware Prerequisites: MSIS 110, MSIS 111 and 60 credits
MSIS 43( International Information Managem: Prerequisites: MSIS 110 and 60 cre
MSIS 461 Systems Analysis and Design Prerequisites: MSIS 110 and 60 credits

And at least two of the following:

MKT 403 Integrated Marketing Communication Prerequisites: MKT 301 and 60 credits
MKT 404 Retailing in the Internet Age Prerequisites: MKT 301 and 60 credits
MKT 405 Web Page Marketing Prerequisites: MKT 301 and 60 credits
MKT 406 Direct Marketin¢ Prerequisites: MKT 301 and 60 crec

MKT 407 Services Marketing Prerequisites: MKT 301 and 60 credits
MKT 430 International Marketing Prerequisites: MKT 301 and 60 credits

Additional choices for remaining credits:

MSIS 414 Computer Networks for Management Prerequisites: MSIS 110 and 60 credits
MSIS 415 Object-Oriented Programming for Business Prerequisites: MSIS 310 and 60 credits
MSIS 42¢ Project Manageme Prerequisites: MSIS 110 and 60 cre:

MSIS 426 e-Business and e-Commerce InfrastructurePrerequisites: MSIS 110 and 60 credits

MSIS 427 Knowledge Management: Competing in the Prerequisites: MSIS 309 or MSIS 310 or Permissioinstructor
Knowledge Econorr

MSIS 454 Supply Chain Management Prerequisites: MSIS 301

MSIS 455 Decision Analysis Prerequisites: MSIS 212 and 60 credits

MSIS 478*  Special Topics in Management Science andPrerequisites: 60 credits, additional requirememtay vary
Information Systen

MSIS 480*  Internship

Prerequisites: 75 credits, 21 credits in manageincenes, one
concentration course, 2.5 GPA, permission of Irdaip Coordinator

* Students may count only one of MSIS 478 or MS8B #bwards this concentration.

16



INTERNATIONAL MANAGEMENT CONCENTRATION

Program Overview

Career Paths

Advising Notes

5 courses (15 credits)

The international management concentration seeksotden students’ horizons and prepare them
for the increasingly global world of business. sTboncentration will help students understand the
technological, economic, and political forces shgphe global economy, and the implications for
management practices. Students will gain an afgirec of the diverse economies and cultures

in different countries.

Graduates concentrating in international managéearenwell prepared for a wide variety of
careers in general management, international mamagteand marketing, and financial analysis of
companies, industries, and countries. Internatior@magement concentrators are also well
positioned for graduate studies in business, iat@nal development, international economics,
and related fields.

e The interdisciplinary nature of the InternatioMdnagement concentration provides students
with the flexibility to choose courses from a braadge of disciplines related to international
business.

e Note that the non-CM courses are not scheduldtidollege, so availability of these courses
cannot be guaranteed.

e Courses taken from the College of Liberal Artstfae concentration cannot also count toward
the liberal arts/non-business courses.

e Students should plan on taking the concentratiamses over the course of two semesters to
ensure a wide selection of required and electivesas in the concentration.

e The prerequisites for these courses are striafigreed, so International Management
concentrators should plan their schedule careéurily early.

e Generally speaking, concentration courses areff@ated in the summer (typically Management
Core and Foundation are the only courses routioiééyed in the summer), so careful planning is
critical to staying on track for degree completion.

Take all three courses:

MGT 434 Managing in a Global Econor Prerequisites: MGT 303 and 60 cre(
MKT 430 International Marketing Prerequisites: MKT 301 and 60 credits
AF 45¢ International Financial Managem Prerequisites: AF 01 and 60 credi

And any two of the following:

ECON 334 International Trade Prerequisites: Econ 101 and Econ 102; Normally fefifle Every Year
ECON 335 International Finance Prerequisites: Econ 101 and Econ 102; Normally fefifle Every Year
ECON 336 Economic Development Prerequisites: Econ 101 and Econ 102; Normally f2ffle Every Other Year
ECON 372 Comparative Economic Systems Prerequisites: Econ 101 and Econ 102; Normally faifle Every Summer
ECON 435 The Multinational Corporation Prerequisites: Econ 334 or Econ 335 or Econ 33&con 338

Normally Offered: Every Otlvear
IR 480 Political Economy of International Trade Prerequisites: see International Relations departtiie CLA
POLSCI 41( Politics of International Ecomic Relation  Prerequisite: Junior standir
MGT 480 Internship Prerequisites: 75 credits, 21 credits in managenten¢, one concentration

course, 2.5 GPA, permissibimternship Coordinator
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MANAGEMENT CONCENTRATION

5 courses (15 credits)

Program Overview The management concentration is ideal for studehtswant (1) want to focus on human
resource management, or (2) to focus on entreprshigy or (3) to gain a broader overview of
management and keep their options open. Coursafeaigned to increase students’ abilities to
gain and advance their careers in the rapidly cingrgfructures of today’s business and
government organizations or to start their owneprgneurial business. In these courses, students
develop analytical, writing and oral presentatiifisalong with the computer-based skills
employers require for entry-level positions in maifferent types of companies and industries.

Career Paths Students who complete their baccalaureate degtheaveoncentration in management are
positioned well for entry-level management posgiamdomestic and international companies
including financial, biotech and high tech, computed telecommunications, healthcare,
insurance, distribution and manufacturing.

Advising Notes e The management concentration enables studentseliimm a broad range of courses in
management.
e Students with particular interests (e.g. in humesources, entrepreneurship, management of
high-tech companies, etc.) should consult with @gadenental faculty advisor for guidance on
course selection.
e Students should plan on taking the concentratiomses over the course of two semesters to
ensure a wide selection of required and electivesas in the concentration.
e The prerequisites for these courses are striafigreed, so management concentrators should
plan their schedule carefully and early.
e Generally speaking, concentration courses areff@ated in the summer (typically Management
Core and Foundation are the only courses routiokééyed in the summer), so careful planning is
critical to staying on track for degree completion.

Take all three courses:
MGT 401 Introduction to Human Resources ManagemenrPrerequisites: MGT 303 and 60 credits
MGT 421 Skills in Leadership and Teamwork Prerequisites: MGT 303 and 60 credits
MGT 43¢ Managing in the Global Econot Prerequisites: MGT 303 and 60 cre(

And any two of the following:

MGT 402 Labor Relations Prerequisites: MGT 303 and 60 credits

MGT 431 Legal Environment of Bunes: Prerequisites: MGT 303, MGT 330 and 60 cre

MGT 45( Advanced Topics in Managing Organizati Prerequisites: MGT 303 and 60 cret

MGT 470 Entrepreneurship Prerequisites: MGT 303 and 60 credits

MGT 47¢ Special Topics In Managem Prerequisite: varies

MGT 480 Internship Prerequisites: 75 credits, 21 credits in managetncene, one
concentration course, 2.5 GPA, permission of irghip coordinator

MGT 488 Independent Study Prerequisites: permission of instructor and 60 dted
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MANAGEMENT INFORMATION SYSTEMS CONCENTRATION

Program Overview

Career Paths

Advising Notes

6 Courses (18 Credits)

Information technology is transforming all aspesttbusiness. Students who concentrate in MIS
acquire the knowledge and skills needed to taleadithg role in this innovative field. Among
other topics, the curriculum covers the plannirgsigh and implementation of computer-based
information, communication and network systems.

As information technology has impacted virtuallyaspects of business, students who complete
the MIS concentration will be able to pursue a widdety of career options. Information
technology is now used all aspects of businessMdBdgraduates are in demand both in
Information Systems and non-Information Systemspames. MIS graduates have found
employment in a variety of industries includingatik care, transportation, government, high-
tech, financial services and manufacturing.

e Students should plan on taking the concentratbamses over the course of two semesters to
ensure a wide selection of required and electivesas in the concentration.

e The prerequisites for these courses are striafigreed, so MIS concentrators should plan their
schedule carefully and early.

e Generally speaking, concentration courses areffieted in the summer (typically Management
Core and Foundation are the only courses routioiééyed in the summer), so careful planning is

critical to staying on track for degree completion.

Take all three
MSIS 310
MSIS 411
MSIS 461

courses:

Client/Server Programming
Database Management
Systems Analysis and Design

And any three of the following:

MSIS 414
MSIS 415
MSIS 42:
MSIS 425
MSIS 426
MSIS 427

MSIS 428
MSIS 430
MSIS 454
MSIS 45:¢
MSIS 478*

MSIS 480*

Computer Networks for Management
Object-Oriented Programming for Business
Decision Support Systems and Group\
Project Management
e-Business and e-Commerce Infrastructure
Knowledge Management: Competing in the
Knowledge Economy
Information System Security

International Information Management
Supply Chain Management

Decision Analysi

Special Topics in Management Science and
Information Systems

Internship

PrerequisitesMSIS 110, MATH 134 and 60 credits
PrerequisitesMSIS 310 and 60 credits
PrerequisitesMSIS 110 and 60 credits

PrerequisitesMSIS 110 and 60 credits

PrerequisitesMSIS 310 and 60 credits

PrerequisitesMSIS 110, MSIS 111 a1 60 credit:
PrerequisitesMSIS 110 and 60 credits

PrerequisitesMSIS 110 and 60 credits

PrerequisitesMSIS 309 or MSIS 310 or Permission of instructor

PrerequisitesMSIS 110 and 60 credits

PrerequisitesMSIS 110 and 60 credits

PrerequisitesMSIS 301

PrerequisitesMSIS 212 and 60 cred

Prerequisites60 credits, additional requirements may vary

Prerequisites75 credits, 21 credits in management cores, one
concentration course, 2.5 GPA, permission of Irgleim Coordinator

* Students may count only one of MSIS 478 and M&38 towards this concentration.
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MARKETING CONCENTRATION

Program Overview

Career Paths

Advising Notes

5 courses (15 credits)

The purpose of marketing is to find and keep cqusis. Employers in today’s economic
environment are keenly aware of this fact and abfiseek competent, committed individuals for
a variety of high growth careers in the field ofrketing. The marketing concentration is
designed to provide students with an in-depth wtdading of the most current thinking and
practices in strategic marketing techniques aloitly thie analytical, communication and computer
skills their employers expect.

Graduates with a concentration in marketing ardifig opportunities in local, national, and
international businesses as well as in governmahihan-business organizations. Career paths
lead from entry points in sales, services marketimgrketing research and database management,
advertising, promotion, product management, anectlieind electronic marketing.

e Students with particular interests (e.g. in retgil e-business, etc.) should consult with a
departmental faculty advisor for guidance on cosedection.

e Students should plan on taking the concentratiamses over the course of two semesters to
ensure a wide selection of required and electivesas in the concentration.

e The prerequisites for these courses are striafigreed, so marketing concentrators should plan
their schedule carefully and early.

e Generally speaking, concentration courses areffiated in the summer (typically Management
Core and Foundation are the only courses routioiééyed in the summer), so careful planning is
critical to staying on track for degree completion.

Take this required course:

MKT 310

Data Anal

ysis for Marketing Management PrerequisitesMKT 301, MSIS 111, MATH 134 and 60 credits

And any four of the following:

MKT 402
MKT 403
MKT 404
MKT 405
MKT 406
MKT 407
MKT 430
MGT 47(
MKT 478
MKT 480

Sales Management Prerequisites: MKT 301 and 60 credits

Integrated Marketing Communicati Prerequisites: MKT 01 and 60 credi

Retailing in the Internet Age Prerequisites: MKT 301 and 60 credits

Internet Marketing Prerequisites: MKT 301 and 60 credits

Direct Marketing Prerequisites: MKT 301 and 60 credits

Services Marketin Prerequisites: MKT 301 and 60 crec

International Marketing Prerequisites: MKT 301 and 60 credits

Entrepreneursh Prerequisites: MGT 303 and 60 cre

Special Topics in Marketing Prerequisites: MKT 301 and 60 credits

Internship Prerequisites: 75 credits, 21 credits in managetcene, one

concentration course, 2.5 GPA and permission of Civieer Center
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MANAGEMENT SCIENCE FOR FINANCE CONCENTRATION

Program Overview

6 courses (18 credits)

This concentration provides the foundation fopcwate problem solvers — financetd business

analysts who use strong quantitative skills to idgiprofitable opportunities (at investment
companies or in corporate finance departments) mibre extensive coursework, MS-F
concentratorsan enter investment firms as quantitative analysts

Career Paths

Graduates of the MS-F concentration will be readiegin careers providirgnalytical support,

developing business processes, and ultimately takjtieadership roles in finance and strategy
departmentsof larger traditional companies as well as to careial banks, investment banks,
mutual fund companies, and more.

Advising Notes

e This concentration is a interdisciplinary concatitm, so students should seek guidance from

both Finance and MSIS departmental advisors.

e As a point of clarification, this Information Mage@ment concentration is intended for those
interested in finance who wish to add to theirlgék the tools needed to gather, store, and
manage the information that this discipline is lolase. The Management Science concentration
involves more emphasis on analysis and decisioringdlased on financial data.

e Students should plan on taking the concentratiamses over the course of two semesters to
ensure a wide selection of required and electivesas in the concentration.

e The prerequisites for these courses are striafigreed, so MS-F concentrators should plan their
schedule carefully and early. Exceptions to tleenpuisite requirements in this concentration

will not be allowed.

e Generally speaking, concentration courses areffiated in the summer (typically Management
Core and Foundation are the only courses routioiééyed in the summer), so careful planning is
critical to staying on track for degree completion.

Take all three courses:

AF 325 Theory of Corporate Finance
AF 33¢ Investmmnts
AF 495 Financial Policy

At least two of the following courses:

MSIS 42: Decision Support Systems and Group\
MSIS 452  Quality Management
MSIS 455  Decision Analysis

Additional choices for remaining credits:

AF 42t Topics in Corporate Financial Managerr

AF 426 Financial Modeling

AF 435 Derivative Securities

AF 44t Management of Financial Institutic

AF 455 International Financial Management

MSIS 309 Databases and Programming for Managers

MSIS 427  Knowledge Management: Competing in the
Knowledge Economy

MSIS 428  Information System Security

MSIS 45( ServiceOperations Manageme

MSIS 454  Supply Chain Management

MSIS 478* Special Topics in Management Science and
Information Systen

MSIS 480* Internship

Prerequisites:
Prerequisites:
Prerequisites:

Prerequisites:
Prerequisites:

Prerequisites:

Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:

Prerequisites:
Prerequisites:

AF 301, MATH 134 and 60 credits
AF 301, MATH 134 and 60 cre
AF 325, AF 335 and 60 credits

MSIS 110, MSIS 111 and 60 ds
MSIS 110, MSIS 111 and 60 credits

MSIS 212 and 60 credits

JF 325 and 60 credits; AF 335 recommen

AF 301 and 60 credits

AF 301 and 60 credits; AF 335 reamended

AF 01 and 60 credr

AF 301 and 60 credits

MSIS 110, MATH 134 and 60 Credits

MSIS 309 or MSIS 310 or Permissiinstructor

MSIS 110 and 60 credits
MSIS 212, MSIS 301 and 60 cr

PrerequisitesMSIS 301

Prerequisites:

Prerequisites:

60 credits, additional requirememtay vary

75 credits, 21 credits in manageneenes, one

concentration course, 2.5 GPA, permission of Irdaip Coordinator

* Students may count only one of MSIS 478 or MS8B #bwards this concentration.
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MANAGEMENT SCIENCE FOR MARKETING CONCENTRATION

Program Overview

Career Paths

Advising Notes

6 courses (18 credits)

This concentration provides the foundation for keting, sales, and research analysts who use
strong quantitative skills to identify customerferences and market trends. The MS-MK
concentration prepares students for direct margetiales management, new product development
and customer relationship management positiondgnieguoth strong quantitative skills and
marketing-specific application tools and concepts.

Graduates of the MS-MK concentration will be retmypegin careers as marketing analysts,

business analysts, and marketing managers solvaiggms for organizations such as market
specialty firms, marketing and other departmentmafy companies, as well as startups and
business development groups.

e This concentration is a interdisciplinary concatitm, so students should seek guidance from
both Marketing and MSIS departmental advisors.

e As a point of clarification, this Information Magement concentration is intended for those
interested in marketing who wish to add to theill skt the tools needed to gather, store, and
manage the information that this discipline is lolase. The Management Science concentration
involves more emphasis on analysis and decisionngdiased on marketing data.

e Students should plan on taking the concentratiamses over the course of two semesters to
ensure a wide selection of required and electivesas in the concentration.

e The prerequisites for these courses are stridgfigreed, so MS-MK concentrators should plan
their schedule carefully and early.

e Generally speaking, concentration courses areff@ated in the summer (typically Management
Core and Foundation are the only courses routioiééyed in the summer), so careful planning is
critical to staying on track for degree completion.

Take this required course:

MKT 310

Data Analysis for Marketing Management

And at least two of the following:

MSIS 422
MSIS 454

MSIS 455

Decision Support Systems and Groupware
Supply Chain Management

Decision Analysis

And at least two of the following:

MKT 403
MKT 404
MKT 405
MKT 406
MKT 407
MKT 430

Integrated Marketing Communicati
Retailing in the Internet Age

Web Page Marketing

Direct Marketing

Services Marketing

International Marketing

Additional choices for remaining credits:

MSIS 309
MSIS 414
MSIS 41
MSIS 426
MSIS 427

MSIS 42¢
MSIS 450

MSIS 452
MSIS 461
MSIS 478*

MSIS 480*

Databases and Programming for Managers
Computer Networks for Management
Objec-Oriented Programming for Busint
e-Business and e-Commerce Infrastructure
Knowledge Management: Competing in the
Knowledge Econonr

Information System Secur

Service Operations Management

Quality Management
Systems Analysis and Design

Special Topics in Management Science and
Information Systen
Internship

Prerequisites:

Prerequisites:
Prerequisites:

Prerequisites:

MKT 301, MSIS 111, MATH 134 ana@@lits

MSIS 110, MSIS 111 and 60 credits
MSIS 301

MSIS 212 and 60 credits

Prerequsites: MKT 301 and 60 cred

Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:

Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:

Prerequisites:
Prerequisites:

Prerequisites:
Prerequisites:
Prerequisites:

Prerequisites:

MKT 301 and 60 credits
MKT 301 and 60 credits
MKT 301 and 60 crec

MKT 301 and 60 credits
MKT 301 and 60 credits

MSIS 110, MATH 134 and 60 Credits

MSIS 110 and 60 credits

MSIS 310 and 60 cre

MSIS 110 and 60 credits

MSIS 309 or MSIS 310 or Permissibimstructor

MSIS 110 and 60 cre
MSIS 212, MSIS 301 and 60 credits

MSIS 110, MSIS 111 and 60 credits
MSIS 110 and 60 credits
60 credits, additional requirememtay vary

75 credits, 21 credits in manageincenes, one

concentration course, 2.5 GPA, permission of Irtbip Coordinato

Students may count only one of MSIS 478 or MSI8 #8vards this concentration.
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OPERATIONS MANAGEMENT CONCENTRATION

Program Overview

Career Paths

Advising Notes

6 courses (18 credits)

Students who concentrate in OMS become highlyeskih the use of cutting edge decision
technologies to promote the operations of orgaitimat The concentration focuses on ways in
which companies use management science techniqdeéafarmation systems to assess, manage,
and improve their productivity and efficiency irder to maintain their competitive edge in both
national and international markets.

Graduates of the OMS concentration will be readyegin careers in all types of organizations
and in a variety of industries including high-tettansportation, health care services, financial
services, and others. Opportunities may incluggplstchain management, project management,
service management, quality management, operatiamagement and more.

e Students should plan on taking the concentratiamses over the course of two semesters to
ensure a wide selection of required and electivesas in the concentration.

e The prerequisites for these courses are striafigreed, so operations management
concentrators should plan their schedule careauily early.

e Generally speaking, concentration courses areffiated in the summer (typically Management
Core and Foundation are the only courses routiokééyed in the summer), so careful planning is
critical to staying on track for degree completion.

At least three courses:

MSIS 425
MSIS 450
MSIS 452
MSIS 454

Project Management

Service Operations Management
Quality Management

Supply Chain Management

And at least two of the following courses:

MSIS 422
MSIS 45¢
AF 363

Decision Support Systems and Groupware
Decision Analysi
Cost Accounting

Additional choices for remaining credits:

MSIS 309
MSIS 41«
MSIS 41t
MSIS 426
MSIS 43(
MSIS 461

MSIS 478*

MSIS 480*

Databases and Programming for Managers
Computer Networks for Managem
Objec-Oriented Programming for Busin
e-Business and e-Commerce Infrastructure
International Information Managem:
Systems Analysis and Design
Special Topics in Management Science and
Information Systen
Internship

Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:

Prerequisites:
Prerequisites:
Prerequisites:

Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:
Prerequisites:

Prerequisites:

Prerequisites:

MSIS 110 and 60 credits

MSIS 212, MSIS 301 and 60 credits
MSIS 110, MSIS 111 and 60 credits
MSIS 301

MSIS 110, MSIS 111 and 60 credits
MSIS 212 and 60 cre
AF 211, MATH 134 and 60 credits

MSIS 110, MATH 134 and 60 Credits
MSIS 110 and 60 cre

MSIS 310 and 60 cre

MSIS 110 and 60 credits

MSIS 110 and 60 cre

MSIS 110 and 60 credits

60 credits, additional requirementay vary

75 credits, 21 credits in manageincenes, one

concentration course, 2.5 GPA, permission of Ingbip

Coordinator

* Students may count only one of MSIS 478 or MS8B fowards this concentration.
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MAP: MANAGEMENT ACHIEVEMENT PROGRAM

MAP is an engaging and comprehensive program dedigmdevelop and enhance each student’s professlemeanor,
build competencies for academic success, increasévement in the College and local business conitiesnand allow the
opportunity for students to personally synthesimrtacademic and professional goals and expesence

MAP consists of unique opportunities such as waskshspeaker series, on-site visits to companiesnatworking events,
designed to expose you to a rich set of educatiex@driences that will better prepare you for asasful transition to a
career in management. There are activities andegeitable for the different stages of your patiotigh the College. And,
because we are committed to your successful trandi a career in management, we emphasize thetoakevelop your
professional demeantiroughout the program. Therefore you can alsdktbfirfMAP as a professional orientation program.
Most MAP activities require minimum professionabeette and some of them, such as interview semigad networking
events, are specifically designed to address tif@rtant issue. Of course, all events and acts/die open to you regardless
of your career path status. This program helpspfan your route to a successful future. The moogmss you make
through the MAP, the momailesyou will earn toward your destination: professiogecellence and a successful career.

MAP as a Requirement

Starting in the Fall 2006 semester, completiorhefgrogram is required for all new College of Masragnt students.
Students who entered the College of Managemennasvdirst year student, new external transferesti@dnd new Inter-
College transfer student in or after the Fall 268fhester must complete 75% of their required nhigdsre enrolling in
MGT 490 Strategic Management, the required capstonese.

While students must complete at least 75% of ttegjuired miles before registering for MGT 490, st who complete
100% of their requirement by the time of graduatioi receive a notation on their transcripfanagement Achievement
Program Completed

MAP is completed when your required number of mideaccrued. Your total required miles will depemrdthe credits that
you have when you join the College of Managemersthasvn below. When you start in the College, yoll igceive a letter
with detailed MAP information, including your spécinumber of required miles.

Entered CM with Miles needed to complete the program|| Miles needed to register for MGT 49(

| o29credit || 100( I 75 |
| 30-59 credits || 750 I 563 |
| 60-89 credits || 500 I 375 |
| 90+credits || 250 I 188 |

Earning Miles
Miles are earned by attending MAP designated evé@iis number of miles earned at each event wilf,vand is posted on
the schedule of events.

When you are a new student, you will receive &tdtiat will include a bar-coded label with youigue identification.
Please place this label on your UMass Boston studentification card that has your photograph eary it with you.
Some events taking place at the Campus Centeher latcations will require you to present your ID.

We will scan your bar-coded label and that way yalreceive the assigned miles for that event. attendance will only
be accepted if your bar-code is scanned at thenbiegj of each event or if you check in with youmeaand ID number.
MAP participants earn miles by satisfying the reguients for each approved event. The requiremedlisde having your
barcode scanned, participation at the events,wanéhg in response forms after attending speak@esand other events.
(Please note that if for some reason you do not lgaur UMass Boston ID with you for an event, yamn still attend the
event. We will just ask you for your name and libmber.)

Students can check their MAP miles and track thegress through MAP on the College of Managemamdeht Portal.
Please review the instructions on accessing youesit account via the Student Portal on CM Web.

MAP Events

There are a variety of MAP events offered each séneat a range of times to fit most schedules pl&n your MAP event
attendance and patrticipation, please visit the MveBsite atwww.management.umb.edu/undergrad/undergrad_map.php
Questions about the MAP program can be directedaiocm@umb.edar to the CM Student Services Specialist.
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ACCESS THE COLLEGE OF MANAGEMENT STUDENT PORTAL

College of Management students will now be abliegon to a student account¥ew MAP miles andaccess online forms
from the Undergraduate Programs Office.

To access this website, please \sitstudents.umb.ed@ou do not need to entemvw.). A log in box will pop up on your
screen similar to the one below.

= i
ey

Connecting to jerry.mamt.umb.edu.

User name: Iﬁ | j J <+—

Password: I <

[~ Remember my password

UMass Boston Student Email Username

UMass Boston Student Email Passworf

l—‘l e | Example Usernamemmassb.net\John.Smith001

Students will need to entddmassb.net\ (UMass Boston Student Email UsernamePlease note that this must be exact in
order to be able to access the site. Then enterlyblass Boston Email Password in the Password kidick OK. The site
will bring you to the Student Portal homepage infation on the next page

Please notamassb.net\must be entered exactly with a back slash, notwdrd slash. Your user name and password are
both exactly the same as for your UMass Boston ikaneount. Click OK. The site will bring you tbe Student Portal
homepage information on the next page.

If you have forgotten your pass word or usernarog,will need to contact UMB Information Technoldagyretrieve them:

Phone: 617-287-5220 E-mdil:ServiceDesk@umb.edu
Chat:http://www.umb.edu/it/aud/faculty.htmi In person: Healey Library,*¥loor

If for any reason, the MAP Events on your record danot look correct, please emaimapcm@umb.edu Your email
will be responded to as soon as possible.

EGE OF
gement

A vici

BOSTOMN

WELCOME TO THECOLLEGE OFMANAGEMENT’ S STUDENT PORTAL

Please select an option to the left

Click one of these links to submit an online forRlease
note that some forms may only be accessible during
registration or open enrollment periods.

Request a Letter from

CM Click here to view your MAP miles. The link withke you to the screen below where
— you can view what events you attended and the bt& miles required for you to
Lookup your MAP complete MAP. If the event requires a responsmfone formmust be entered online
Miles within 2 weeks of the event in order to earn miles.

CM Web Site
ogout
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When you click the “Look up your miles” link, youiwsee information similar to what is at the tofitioe next page. The
top box will tell you how many miles you have eatroait of your total required miles. 75% of youtalamiles is required to
be eligible to register for MGT 490. The tabldl\ist the events you have attended that we hawvéle. At the far right,
you will notice a button to “Add” a response forBtudents must add a response form when requirdihvd weeks of an
event to earn miles. Attendance at an event wibsted within 24 hours of when the event takasepl

*mportant: Students are only required to enter a response for events that require them to do so. Yiowill know it is
required because it will be listed on the MAP webgg/ weekly email and you will notice that “Responseequired” will
be included in the event title on the website. Ads students are only required to enter response fors from Spring
2009 moving forward. You will not need to enter reponses from past events. However, you may notiseme
responses have been entered to your account for orgcords.

You have earned 175 of the 1000 required MAP mildsom 3 events

Questions or comments about this report? Pleagactdhe MAP administrator at 617-287-7708apCM@umb.edu

Miles Response yet' Response

10/30/200§ The Cover Letter 50 No Add

10/23/2004 How to Work a Career Fair 50 No Add

10/1/2008 | CM Forum (Response required) 75 Yes Add \
\ Event requires response to be entered. Click here to add response.

Student’s response for The Cover Letter on 10/300D8

1. SUMMARY: Please provide a general summary of tlsi event. You may choose to describe the topic
the speech, the background of the speaker/s, andetlelivery methods.

Enter Response Here

2. CRITICAL ANALYSIS AND APPLICATION: Use this spac e to analyze what you have learned from
this event and how you are going to apply it to yaucourse work and career path.

Enter Response Here

UpdateCancel

\ Once response is complete, click to update!.

Please double check for spelling and errorg.
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SAMPLE COURSE PLANS - Management Major

This sample plan is based on a full-time studerd s no transfer credits and plans to gradudtinyears. Students who
plan to attend on a part-time basis can still bieds a guide and reference with appropriate roadibns. Please refer to
the course catalog for pre-requisites for non-mermamnt courses

First Year: Fall First Year: Spring
ENGL 101 ENGL 102
ECON 101, ECON 102 or Distributive Area course ECON 101, ECON 102 or Distributive Area course
Freshman Seminar or MSIS 110 Freshman SemindSes 110
MATH 134 (or math course as determined by placement exam) Non-Business Elective (or MATH 134)
Distributive Area course Distributive Area cser
30 credits earned
Second Year: Fall Second Year: Spring
BC 290 or Non-Business Elective BC290 or NoniBess Elective
MSIS 111 MSIS 212
AF 210 AF 211
ECON 101, ECON 102 or Distributive Area course tisitive Area course
Distributive Area course Distributive Area cser
60 credits earned
Third Year: Fall Third Year: Spring
MGT 303 or MGT 330 or MKT 301 MGT 303 or MGT 380 MKT 301
MGT 303 or MGT 330 or MKT 301 AF 301 or MSIS 301
AF 301 or MSIS 301 Concentration course
Non-Business Elective — 200 level Non-Busindsstive — 200 level

AF 310(if accounting concentrator onlyr Distributive Area course Non-Business Elective — 200 level
90 credits earned

Fourth Year: Fall Fourth Year: Spring

MGT 331 MGT 490

Non-Business Elective — 200 level Concentratioarse

Concentration course Concentration course

Concentration course Concentration course oeige elective
Concentration course or general elective Conatatr course or general elective

120 credits earned

This sample plan is based on a full-time studerd hés 60 transfer credits from a community college plans to graduate
after two years at UMass Boston. Students withenioan 60 credits, or fewer credits, as well aseéhsho plan to attend on
a part-time basis can still use this as a guiderafatence point with appropriate modifications.

Sixty Transfer Credits typically cover:
.ENGL 101 -ENGL 102 .ECON 101 .ECON 102 -MATH 134 -MSIS 111/Statistics
-AF 210¢6 credits of Financial and Managerial Accounting -12 liberal arts courses including some distributivea course

usually combine for this credit)
60 credits transferred

First Semester Second Semester

BC 290 MSIS 212

MSIS 110 MGT 303 or MGT 330 or MKT 301

AF 211 MGT 303 or MGT 330 or MKT 301

Liberal Arts Course AF 301

Liberal Arts Course General Electi@e AF310 if Accounting concentrator)
90 credits earned

Third Semester Fourth Semester

MSIS 301 MGT 490

MGT 303 or MGT 330 or MKT 301 MGT 331

Concentration course Concentration course

Concentration course Concentration course

Concentration course Concentration course oeige elective

120 credits earned
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CURRICULUM PLANNER — Management Major

(For students who matriculated in Fall 2002 or lafe
NON-MANAGEMENT COURSEWORK

Non-Management Foundation: 6 courses (18 crsli

First Year/ Intermediate Seminar Economics 10pre-req: MATH 114Q or 115 or equivalent
English 101 Economics 102 pre-req: MATH 114Q or 115 or equivalent
English 102 pre-req: ENGL 101 Math 134

Distribution Requirements: 7 courses (21 cregi*
Arts & Humanities (AR or HU) Social & Behavior8@tience (SB)
Arts & Humanities (AR or HU) Social & Behavior8tience (SB)
Natural Science/Math (NS or MT) World Language€#itures

Natural Science/Math (NS or MT)
Non-Business Electives (from CLA and CSM): éuwses (18 credits)*

* At least 4 of the total 13 courses within thetidlmition requirements and non-business electivastrhe at the 200 level or above.

The following requirements must also be met. Thesé be met with classes that overlap with otheruggments above.
| CM International Requiremerit | | | Diversity Requiremerit | |

+ A list of classes that fulfill each of these reggments are in the back of this section of thisko

CM Writing Proficiency Requirement: 1 course (3 alits)
| BC 290 | Professional Written Communication and Critical Aysée | | pre-req: ENGL 102, 30 credits, CMWA placement

MANAGEMENT COURSEWORK

Management Foundation: 3 courses (9 credits)

MSIS 110 | Intro to Computers and Info. Syste
MSIS 111 | Managerial Statistics pre-req: MATH 129, co-req: MSIS 110
MSIS 212 | Managerial Decision Makir pre-req: MSIS 110&111

Management Core: 9 courses (27 credits)
AF 210 Financial Accounting pre-req: 30 credits
AF 211 Managerial Accountin pre-req: AF 210, 30 credits
AF 301 Financial Manageme pre-req: AF 211, MATH 134, 60 credits
MGT 303 | Managing Organizations pre-req: BC 290, MATH 134, 60 credits
MGT 330 | Business Environment and Public Po pre-req: BC 290, MATH 134, 60 credits
MGT 331 | Managerial Ethics and Social Isst pre-req: MGT 303, MATH 134, 60 credits
MKT 301 | Principles of Marketing pre-req: BC 290, MATH 134, 60 credits
MSIS 301 | Operations Manageme pre-req: MSIS 111, MATH 134, 60 credits
MGT 490 | Strategic Manageme pre-req: AF 301, MSIS 301, MKT 301, MGT 331 (M83L and

MGT 490 may be taken concurrent

CM Concentration: 5-7 courses (15-21 creditd}lease consult course descriptions for pre-reqessit

Free Elective (may be from any college): 1-3 cows$8-9 credits)

NOTE: 120 credits are requiretb earn the Bachelor of Science Degree from thiwéssity of Massachusetts — Boston.
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A VISUAL EXPLANATION OF PRE-REQUISITES

The Management Major Requirements

(Foundation and Core)

MSIS MSIS 110 can be MSIS
[ ===xa: taken before or with
110 . 212
MSIS 111. > MSIS /
111 [ Total of
Math / 60 credits and MSIS
129 MATH134 301
MATH 134 is required
to move onto
300 level CM courses
Total of
Total of AF - AF 60 credits and AF
30 credits 210 Tl 211 MATH 134 301
MATH 134 is required
to move onto
300 level CM courses
MKT
/' 301
ENGL Total of BC o0 o MGT
102 » 30 credits 290 MATH 134 330
C%\;\iA / \ MGT
303

o Each solid arrow represents a pre-requisite.
Example: AF 210 must be taken before AF 211.

o A dashed arrow connects classes that can be taksurrently.
Example: MGT 331 can be taken along with MGT 4Qprimr to MGT 490.

MAP:

* MGT 331 can
be taken
before or with
with MGT 490.

Management Achievement Program
At least 75% of your requirement must be
done before registering for MGT 490.

o There are four courses that are determined t@beaent to MSIS 111 that do not have MSIS 11@ ase-requisite
(ECON 205, MATH 125, PSYCH 270, SOCIOL 350). Ifecof these alternative courses is taken, MSIS 4 5dill
required before taking MSIS 212 and/or MSIS 301.
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MASTER LIST OF PREREQUISITES

Business Communication Courses

BC 230 ENGL 101 BC 290 ENGL 102, 30 credits, CMWA placement
Department of Accounting and Finance

AF 201 Nonet AF 445 AF 301 and 60 credits*

AF 210 30 Credits AF 450 AF 211 and 60 credits*

AF 211 AF 210 and 30 credits* AF 451 AF 450 and 60 credits*

AF 301 AF 211, MATH 13<and 60 credit AF 45¢ AF 301 and 60 credit:

AF 310 AF 211, MATH 134 and 60 credits* AF 463 AF 363 and 60 credits*

AF 311 AF 310, MATH 13<and 60 credits AF 46& AF 301 and 60 credit:

AF 315 AF 211, MATH 134 and 60 credits* AF 470 AF 311 and 60 credits*

AF 32¢ AF 3C, MATH 134 and 60 credits AF 47¢ AF 301 and 60 credit:

AF 33( AF 211, MATH 134 and 60 credi AF 47¢ Pemmission of instructor and 60 credi

AF 335 AF 301, MATH 134 and 60 credits* AF 480 75 credits, 21 credits in management core, one

AF 363 AF 211, MATH 134 and 60 credits* concentration course, 2.5 GPA, permission of

AF 41( AF 311 and 60 credit: internship coordinator

AF 425 AF 325 (AF 335 recommended), 60 credits* AF 485 AF 301 and 60 credits; AF 325, AF 335 and

AF 426 AF 301 and 60 credits* AF 465 are recommended*

AF 433 AF 310 and 60 credits* AF 488 Permission of instructor and 60 credits*

AF 435 AF 301 (AF 335 recommended), 60 credits* AF 495 AF 325 and 335 and 60 credits*

Department of Management and Marketing

MGT 130 Nonet MKT 301 BC 290, MATH 134 and 60 credits

MGT 302 BC 29(, MATH 13:and 60 credit MKT 310 MKT 301, MSIS 11, MATH 13<and 60 credits

MGT 330 BC 290, MATH 134 and 60 credits* MKT 402 MKT 301 and 60 credits*

MGT 331 MGT 303, MATH 134 and 60 credits* MKT 403 MKT 301 and 60 credits*

MGT 401 MGT 303 and 60 credit: MKT 404 MKT 301 and 60 credit:

MGT 402 MGT 303 and 60 credits* MKT 405 MKT 301 and 60 credits*

MGT 421 MGT 303 and 60 credits* MKT 406 MKT 301 and 60 credits*

MGT 431 MGT 303, MGT 330 and 60 credits* MKT 407 MKT 301 and 60 credits*

MGT 434 MGT 303 and 60 credits* MKT 430 MKT 301 and 60 credits*

MGT 450 MGT 303 and 60 credits* MKT 478 Permission of instructor, MKT 301, 60 credits*

MGT 470 MGT 303 and 60 credits*

MGT 478 Permission of instructor, MGT 30, 60 credits* MKT 480 75 credits, 21 credits in management core, one
75 credits, 21 credits in management core, one concentration course, 2.5 GPA, permission of

MGT 480 concentration course, 2.5 GPA, permission of internship coordinator*
internship coordinator* MKT 488  Permission of instructor and 60 credits*

MGT 48¢ Permission of instructor and 60 credit

MGT 490 AF 301, MGT 303, MGT 330, MSIS 301, and MKT

301, MGT 331 (MGT 331 and MGT 490 may be taken

concurrently.)* and 75% of MAP requirement.

Department of Management Science and Information Sy _stems
MSIS 105 Nonet MSIS 425 MSIS 110 and 60 credits*
MSIS 11( None MSIS 42¢ MSIS 110 and 60 credit
MSIS 11: MATH 129, c+ or prerequisite MSIS 1* MSIS 427 MSIS 110 and 60 credit:
MSIS 212 MSIS 110 and MSIS 111 MSIS 428 MSIS 110 and 60 credits*
MSIS 223  MSIS 105 MSIS 430 MSIS 110 and 60 credits*
MSIS 224  MSIS 124 MSIS 450 MSIS 212, MSIS 301 and 60 credits*
MSIS 230 MSIS 124 MSIS 452 MSIS 110, MSIS 111 and 60 credits *
MSIS 290 MSIS 105 MSIS 454 MSIS 301 and 60 credits*
MSIS 301 MSIS 110, MSIS 1, MATH 13:and 60 credits MSIS 458 MSIS 212 and 60 credits
MSIS 309 MSIS 110, MATH 134 and 60 credits* MSIS 461 MSIS 110 and 60 credits*
MSIS 310 MSIS 110, MATH 134 and 60 credits* MSIS 478 Permission of Instructor and 60 credits*
MSIS 411 MSIS 310 and 60 credits* MSIS 480 75 credits, 21 credits in management core, one
MSIS 414  MSIS 110 and 60 credits* concentration course, 2.5 GPA, permission of
MSIS 415  MSIS 310 and 60 credits* internship coordinator*
MSIS 41¢ MSIS 415 and 60 credit MSIS 48¢ Permission of instructor and 60 credi
MSIS 42: MSIS 110, MSIS 111 and 60 cred

t These classes will count as general elective cradit for College of Management students.
* These classes are open to College of Managentedéefts only. Non-Management students should coenplesgistration
request form in the College of Management Undengadel Program Office.
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CM INTERNATIONAL REQUIREMENT COURSE LIST

All students in the College of Management will leguired to take one (1) course with an explicit,
dominant international focus devoted to modernasqpost World War Il), meeting at least one (1) of
the following guidelines:

1. Promote the student’s knowledge of how to be a @&mnia an international environment.
2. Enhance a student’s skills for work in a specificefgn country or region.
3. Enhance a student’s understanding of other cultwresonomic systems.

Africana Studies
AFRSTY 330 Politics in Southern Africa

Anthropology
ANTH 271 Peoples and Cultures of the Middle East* ANTH 273 Peoples and Cultures of Mesoamerica*
ANTH 272 Peoples and Cultures of Africa* ANTH 274 Peoples and Cultures of the Caribbean
Environmental, Earth and Ocean Sciences
E&GSCI 251 Geography of Latin America EEOS 280 rieonic Geography
EEOS 253 Geography of the Middle East and EEOS 298 Pacific Rim Geography

Northern Africa EEOS 352 Political Geography

East Asian Studies
EASIAN 161L East Asian Civilization II*

Economics
ECON 335 International Finance ECON 372 Compaediigonomic Systems
ECON 336 Economic Development ECON 435 The Multomeal Corporation

ECON 338 The Latin American Economy*

European Studies
EURSTY 200L  Europe Today*

Foreign Lanqguages
Courses at or above the 200 level that offer irttam in a foreign language or are taught in a figne language, from the
following departments:

Armenian Chinese German French
Italian Japan Portuguese Russian except RUS&RANg 2000 or after),
Spanish

History

HIST 161L East Asian Civilizations II* HIST 367 Mern South Africa

HIST 214 Modern World History 1I* (formerly 114) I8T 428 Germany Since 1945

HIST 316 Europe since 1945 HIST 451 Modernizatiationalism and Revolution

in the Middle East Il

HIST 352 Topics in African History HIST 465 Twesth Century Vietnam

Latin America Studies

LATAM 101 Latin America: Culture & Society in LATAM 303 History of Reform and Revolution in

Contemporary Latin America*

LATAM 290 Central America: Society and Culture*

Management

MGT 434 Managing in a Global Environment
Marketing

MKT 430 International Marketing
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Modern Languages

MDNLNG 200L  Europe Today*

Political Science

POLISCI 201  Comparative Politics of Industrialized POLISCI 371 Latin American Politics
Societies POLISCI 372 Central American Politics
POLISCI 202  Comparative Politics of Transitional POLISCI 375 Third World Development*
Societies* POLISCI 387 Government and Politics of China
POLISCI 220 International Relations* POLISCI 391 Government and Politics of Africa
POLISCI 354 Postwar European Problems POLISCI 410  The Politics of International Economic
POLISCI 360  Government and Politics of Britain Relations
POLISCI 361 Politics of Eastern Europe POLISCI 412 International Organizations Il
POLISCI 363 Politics and Society in Present Day POLISCI 415 Law and International Relations
Russia POLISCI 435 Business and Government in Europe
Sociology
SOCIOL 220 A Survey of Asian Societies: Chinaand  SOCIOL 355L  Gender, Development and Globalization*

Japan*

*These courses fulfill both the International ame Diversity Requirement.
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DIVERSITY REQUIREMENT COURSE LIST

the criteria for a diversity course.

Africana Studies (formerly Black Studies)

All students in the College of Management are neglio take one (1) course that has been apprevetkating

Asian American Studies

AFRSTY 100 Introduction to African-American Liteuae AFRSTY 260L African-American Folklore

AFRSTY 10 Introduction to Africana Studi AFRSTY 31( Modern Caribbean Socie

AFRSTY 108  African-American Social Movements AFRS350L Race, Class & Gender: issues of Diversity
AFRSTY 111  African-American History Il

AFRSTY 150  African Images in Literature AFRSTY 410 African-American Urban Politics
AFRSTY 225  Origins of Caribbean Civilization AFR®R40 Post-Colonial Literature: Africa & the
AFRSTY 230  African-American Women'’s History Caribbean

American Studies

AMST 10C American Identitie AMST 270L Native Peoples of North Ameri

AMST 110G  US Society & Culture Since 1945 AMST BO1 Childhood in America

AMST 206 The Sixties AMST 312 Country Music Amexic

AMST 210 American Dreams AMST 349L  Cold War: Rise and Fall

AMST 21t America on Filn AMST 35¢ Latino/a Border Culture

AMST 223L  Asian Minorities in Americ AMST 372L American Women Write

AMST 225L  Southeast Asians in America AMST 375 Besllers in American Society
AMST 228L  Asian Women in Americ AMST 39: The Social History of American Wom
AMST 235 The Social History of Popular Music AMST4L Women in Social Movements

AMST 246L  U.S. Environmental Histy AMST 40¢ The Immigrant Experienc

AMST 260L  African-American Folklore AMST 476L N&g Americans: Contemporary Issues
Anthropology

ANTH 100C Culture and Human Behavior Understanding  ANTH 277 US Immigration: Contemporary Issues and
ANTH 112C  Human Behavic Debate

ANTH 269L  Anthropology of the Object ANTH 295L Introduction to Human Rights

ANTH 270L  North American Indians ANTH 301L Childhood in America

ANTH 271 Peoples and Cultures of the Middle East* ANTH 376 Native New England

ANTH 272 Peoples and Cultures of Afric ANTH 476L Native Americans: Contemporary Iss
ANTH 273 Peoples and Cultures of Mesoamerica*

Art

ART 104L Introduction to East Asian Art ART 258 tArof China

ART 23C Architecture, Design « Societ ART 269L Anthropology of the Obje

ART 256L Arts of Japan ART 356 Japanese Architecture

ASAMST 200 Introduction to Asian American Studies ASAMST 265L  World War Il Internment of Japanese
ASAMST 2211 Intro to Asian American Writin American:

ASAMST 223L  Asian Minorities in America ASAMST 270 Cambodian American Culture and
ASAMST 225L  Southeast Asians in America Community

ASAMST 226 Becoming South Asian ASAMST 326 Multiracial Experiences

ASAMST 228L  Asian Women in America ASAMST 370 Asian American Media Literacy
ASAMST 238L  Asian American Psycholoi ASAMST 375L Indian Cinem

Biology

BIOL 10& Economic Botan

Chinese

CHINSE 260 Modern Chinese Literature CHINSE 303Readings in Chinese: 20th Century
Classics

CLSICS 287 Women in Greek & Roman Literature CLSZB8 Women of Rome

Communication Studies

COMSTU 375

Indian Cinema
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Core

CORE 13l Identity and Communit

Criminal Justice

CRMJUS 321L Race and Ethnic Relations

East Asian Studies

EASIAN 104L Introduction to East Asian Art EASIABBSL  Psychology, Politics, and Philosophy in EasigA

EASIAN 160L East Asian Civilization EASIAN 361L  Modemn Ching

EASIAN 161L East Asian Civilization 11* EASIAN 3d3 Modern Japan

Economics

ECON 31( Intro to Marxist Economic Analys ECON 38! The Economics of Educati

ECON 33t The Latin American Econom’ ECON 39: Women'’s Economic Roli

ECON 339 International Migration ECON 394 Sex-®egted Labor Markets

ECON 34! Political Economy Black Americ ECON 39! Economics of Social Welfa

English

ENGL 206 Six American Authors ENGL 354 Black Presein American Literature

ENGL 221L Intro to Asian American Writin ENGL 35¢ The Africar-American Novel in Americ

ENGL 230 History of American Lit. | ENGL 372L American Women Writers and American

ENGL 235 Black Literature in America ENGL 373 Culture Working Class Literature

ENGL 325 Narrative in the Novel & Film ENGL 376 terature and the Political Imagination

ENGL 3421 Women Film Directot ENGL 38¢ Whitmar

ENGL 353 Multiethnic American Literature

Environmental, Earth and Ocean Studies

EEOS 102 World Regional Geography

Environmental Studies

ENVSTY 2461 U.S. Environmental Histo

European Studies

EURSTY 2001 Europe Today

German

GERM 230 Crisis Continuity: German Culture & GERM 275 Images of Women & Men in German Literatur

Society

History

HIST 11« Modern World History HIST 357 Vietham Wa

HIST 150 The Middle East: 570-1517 HIST 359L  WonmeModern China

HIST 152 Introduction to African Histor HIST 361L  Modern Chini

HIST 153 Africa in the Twentieth Century HIST 363L Modern Japan

HIST 155L Latin America before 1800 HIST 364 Fr&mabellion to Independence: India since

HIST 156L Latin America since 1800 1857

HIST 160L East Asian Civilization to 18t HIST 381L  History of American Rligion

HIST 161L East Asian Civilization since 1850* HIg50 Nationalism & Revolution: the Middle East

HIST 349L Cold War: Rise and Fall since 1941

Honors

HONORS 243 Modern Cuba HONORS 246 History of Eugenics

Japanese

JAPAN 25( Modern Japanese Literat JAPAN 25: Premodern Japanese Culi

Latin American Studies

LATAM 100 Native Peoples of South Amer LATAM 290 Central American Society and Cultu

LATAM 103C  Foundations in Latin America LATAM 303 Reform and Revolution in Latin America*

LATAM 156L Latin America since 18( LATAM 350 Latin American Popular Cultur

LATAM 205 Analyzing Lat. American Cult. & Soc.  LATAM 360 Language and Power: Latin America
through Filn LATAM 375L  Brazilian Civilizetion
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Modern Languages

MDNLNG 200L Europe Toda MDNLNG 275L  Women in European Thought and Litera
Music

MUSIC 241 American Music MUSIC 252 African and &Bin-American Music
MUSIC 24¢ Universe of Musi

Philosophy

PHIL 10¢ Moral and Social Probler PHIL 270L The Darwinian Revolutic

PHIL 230 Philosophy and Feminism PHIL 287 Equality

PHIL 232 Philosophy, Race, and Multiculturali: PHIL 297 Asian Philosoph

PHIL 265 Sanity and Madness PHIL 318 Race anddRaci

Political Science

POLISCI 202 Comparative Politics* POLISCI 340 Boston: Coop & Conflict in the
POLISCI 220  International Relations* Urban Environment
POLSCI 265L  World War Il Internment of Japanese Americans ~ POLSCI 370 The Darwinian Revolution
POLISCI 305  Images of World Politics in Film & Literature POLISCI 375  Third World Development*
POLISCI 332 Civil Liberties

Portuguese

PORT 375L Brazilian Civilization

Psychology

PSYCH 234 Cross Culture Relations PSYCH 238L Asdiarerican Psychology
PSYCH 23! Psychology & the Africa-American Experienc PSYCH 35 Psychology of Visual Ar
PSYCH 236 Psychology of Women PSYCH 403 Gendeltueauand Health

Religious Studies

RELSTY 241
RELSTY 274L
RELSTY 356L

Women and Religion
Feminist Theology and Spirituality

Myth, History, Prophecy: Old Testament

RELSTY 358L  Psychology, Politics, and
Philosophy in East Asia

RELSTY 381L  History of American Religion

Russian

RUSS 255| Women in Russii RUSS 26 Soviet Life and Cultut

Sociology

SOCIOL 110¢ Insiders/Outside SOCIOL 27: Social Change in the Third Wo
SOCIOL 112G Children and Human Rights SOCIOL 321lRace and Ethnic Relations

SOCIOL 211( Race and Power in the | SOCIOL 34¢€ The Self in Societ- Studies of Autobiographi
SOCIOL 220 Survey of East Asian Societies* SOCEB5L  Women in Third World Development
SOCIOL 2231 Asian Minorities in Americ SOCIOL 3751  Indian Cinem

SOCIOL 225L Southeast Asians in America SOCIOL382 Sociology of Gender

SOCIOL 228l Asian Women in Americ SOCIOoL46( Seminar in Urban Social Serv
Theater Arts

THRART 34( Women in Theatt

Women'’s Studies

WOST 100 Women and Society WOST 295L Introductmiluman Rights

WOST 11U Women in Global Perspecti WOST 34( Women in African Culture

WOST 200 Twentieth Century Women Writers WOSTI342 Women Film Directors

WOST 225 Latina Women in the US WOST 355L Womefhhird World Development*
WOST 24( Educatirg Womel WOST 3561 Feminist Theology and Spiritual
WOST 250 Women and Aging WOST 359L Women in Modéhina

WOST 2551 Women in Russ WOST 37! Dynamics of Discriminatic

WOST 270 Native American Women WOST 394L WomeBartial Movements

WOST 2751  Women in European Thought and Litera

* These courses fulfill both the International didersity requirements
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ADVISING INFORMATION and RESOURCES

ACADEMIC ADVISING

Academic Advising is available to all students aredencourage students to take advantage of it each
semester. As an undeclared concentrator, studemtssigned an advisor from the University Adgsin
Center, which is located on th& floor of the Campus Center. The telephone nuris@t7.287.5500.
These advisors are very familiar with the curricnland they are especially knowledgeable about
courses offered in the College of Liberal Arts &ullege of Science and Mathematics. They cantassis
you in choosing courses that satisfy the genenmata&tbn/non-business requirements (including the
International and Diversity requirements). Undesdieconcentrators will have a hold on their record
and are required to see their advisor to have dleeltited before being allowed to register.

Once you have declared your concentration, yolbeaadvised by the College of Management faculty
advisors and Undergraduate Program Office advisBexh department (AF, MGT/MKT, and MSIS)
has faculty who are available to advise concensatorou are strongly encouraged to meet with your
faculty advisor, as they are best equipped to y@lpdetermine the appropriate concentration courses
based on your personal career goals. The Colleymoagement Undergraduate Program Ofkieeps

a contact list of current advisors for each ofdepartments and this information is also postethen
College web site.

NOTE: Much of the College of Management curriculumis sequential. Students must meet the prerequssfte
any given course. This is easier to accomplisiyofi are working with an advisor each semester.

COURSE REPEAT POLICY

A student can repeat up to four (4) courses as assNBoston student. Each course, however, may only
be repeated one time. For example, if a studekt ENGL 101 and received a grade of “D”, s/he could
repeat the course one time.

The second grade received, no matter what it thei®one that will count in the GPA. The firstdga
will be taken out of GPA calculations, however tnginal grade will still be printed on the tranigtr
If a passing grade (usually a D- or better) wase@ion the first attempt of the course, credit was
awarded at that time. If this course is repeaad,another passing grade is earned, credit wilbao
awarded again. If the first attempt at the coueselted in a failing grade, no credit was earrtdtiat
time, therefore, when a passing grade is earnad@peated attempt, credit will be awarded attthreg.

Exceptions to this repeat policy are rare, andyeaated by the department or college offering the
course, which is not always part of the studenté college. Requests for an exception to theatepe
policy for College of Management courses shouldibected to the CM Undergraduate Program
Director. Requests for an exception to the repehty for liberal arts courses should be diredtethe
Undergraduate Studies Office in the Campus Centeorm 2100.

DEAN'S LIST IN THE COLLEGE OF MANAGEMENT

Each college names students to its Dean’s Listhiefall and spring semesters based on the semester
grade point average. There is no Dean’s List dunimger or summer sessions. This distinction is
entered on the student’s transcript.

Requirements for College of Management Dean’sadtist
A minimum semester GPA of 3.6 with at least sixddgecompleted. Students with an incomplete at the
end of that semester are not eligible for Deaststhat term.
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DECLARING A CONCENTRATION

All College of Management students have a predeteainmajor, either management or information
technology. In addition, students in the managemejor are required to complete a concentration in
the area of their choice as listed earlier in ugle. The earliest that a student can declare a
concentration is after the completion of 60 creditd having been in the College of Management for at
least one semester. Students should declare artoatoen as soon as they are eligible and haveerhos
one. The Concentration Declaration Form is avéalabthe Undergraduate Program Office (M/5/603),
on the management web site or on CMWeb. ConcenrBreclaration Forms are accepted from
January 1-March 1 and June 1 — October 1 onlycétitig a concentration preference on your
admission or inter-college transfer applicationasa formal declaration of your concentration.

Students in the information technology major mushplete a track. Currently, there is only onekrac
available in the College of Management: Informatdoohitecture. All information technology majors
in CM must complete this track and it is not neaeg$o declare it.

DEGREE AUDIT

The degree audit is a useful advising tool thatkssstudents’ progress and completion of degree
requirements. It is based on data from the stugefticial record. The audit outlines all requirents

and indicates which ones have been met, and wiaicé Yet to be completed. It also lists current
coursework as well as any transfer courses. ksemtial for students to become well acquainted wit
their degree audit as ittie tool used to advise students and assess theirgfadstatus. Check sheets
completed by hand are not the official degree aoditand does not replace the online version. ¥amu
access your degree audit on-line using the “WISEStem anttp://www.umb.edul/it/info/wiser/index.html.
You will need your password and student ID numbdare information on the degree audit is listed in
the section oifiregistration

If you see problems on your audit that seem odech &8 your concentration not showing even after you
have declared it, or a course not being countebctly, please contact the Registrar’'s Offic8, fioor
Campus Center, as these are programming errorsrihathey can fix. You are welcome to consult
with an advisor as well to better understand ttodlem.

EMAIL COMMUNICATION POLICY
UMass Boston has established e-mail as a meamnhding official information to students enrolled in
credit courses, including important class, regigireand advising information. To support this

objective, the University provides an e-mail acddorall UMass Boston students.

» The University has the right to expect that suamienications will be received and read in a tinfalhion.

* A student may have e-mail redirected from histiféicial UMass Boston address (@umb.edu) to anathmail
address at his or her own risk. The University wit be responsible for the handling of e-mail bysale vendors
or by departmental servers.

« Students are expected to check their Universityaé on a frequent and consistent basis to enbatehey are staying
current with all official communications.

FUNDAMENTAL COURSEWORK & PHYSICAL EDUCATION COURSES

Credit is not granted toward the bachelor of s@aiegree in management for remedial coursework in
English, ESL courses below ESL 101 E, orientatiomrses or sub-collegiate coursework in
mathematics (MathSk 097 and 098).

A maximum of six (6) credits in physical educatmoursework are allowed for free elective credityonl
Only physical education courses taken at UMB ceally equivalent to UMB courses can be counted
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GENERAL EDUCATION QUANTITATIVE REASONING REQUIREMEN T

Completing both MATH 134 (Managerial Calculus) a48IS 111 (Managerial Statistics) satisfies the
general education quantitative requirement, whégbairt of the non-business and business foundations
for College of Management students. Many studeat® to work up to these courses by taking Math
115 and Math 129. If that is the case, then thesta” math courses will count as non-business
elective courses. Your results from the Math Rizexat Exam will determine if you need these pre-
requisites. Only math courses designated as “Mat &are at a higher level than MATH 134 (or an
equivalent calculus course) can be used as aldistre area course.

Students arstrongly encouragedo start on their required math courses (as détedrby the Math
Placement Exam, taken upon entry to the Universigy3oon as possible, preferably in their first
semester.Starting in the Fall of 2008, Math 134 will be redned before taking courses at or above
the 300 level in the College of Management.

INCOMPLETE POLICY

Incomplete grades are given solely at the disanatiche instructor and only when the circumstances
warrant and typically, only after the deadline titharaw from a course. If a student does receive a
grade of incomplete, it is his/her responsibildymtake arrangements with the professor to compete
missing work and receive a regular letter gradéiwibne (1) year. For example, if you receive adgr
of incomplete for a fall 2008 course, then the meade would have to be submitted no later than the
grading deadline of the fall 2009 semester. If failto do so within the year, the incomplete gradll
turn to a failing grade of an “IF”, which will beanted in your GPA. Students should not register fo
the same course for which they received an incommptiiring the one year period they have to
complete the course. If, after one year, the @oeeds to be repeated (either because an IFar oth
non-passing grade was earned), the student camthsn. The course will count against the allowabl
repeat classes for the student. Students shaddhak register for a course that has the incomplet
course as a pre-requisite before an official gradmtered.

PASS/FAIL OPTION

The University allows students to take one coussshesemester on a pass/fail basis, up to a maximum
of eight. (Mandatory pass/fail courses do not caaward this limit.) If the course is successfully
completed, a grade of "P" will be earned and thesmwill be counted toward the graduation
requirements, but it will not affect the cumulatiy@de point average. The grade of "F" will counta
failure.

In the College of Management, the pass/fail optiois limited to general education distribution
courses, the diversity course, the international megement course, the 200-level non-business
courses, non-business elective courses and freectlee courses ONLY. All other courses that
students take (the non-business foundation, thingproficiency requirement, the business fourargti
the management core and concentration courses)bmuaken for letter grades. To enroll in a cownrse
pass/fail basis, follow the instructions in the &hle Book. It is important to note that a “pasb/fa
selection cannot be cancelled after the publisteadiiihe that is printed in the Schedule Book each
semester.

RESIDENCY REQUIREMENT FOR THE COLLEGE OF MANAGEMENT
In addition to the University residency requiremehé minimum of 30 credits completed at UMass
Boston, the College of Management further requinasthe following be completed in residence
* A minimum of 24 credits in the Management Foundetiad Core
» At least half of the total busineseurses
Note: no more than two concentration courses carob®leted in transfer credit.
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TUTORING
Academic Tutoring is available to all students dewbin the following College of Management
foundation and core courses:
AF 210 AF 211 AF 301
MSIS 110 MSIS 111 MSIS 212 MSIS 301

Writing Tutors are also available for students @ 830 and BC 290.

The CM tutoring schedule varies each semestersaadailable on the tutor room door, in the
Undergraduate Program Office and on the Collegdafagement web site. All tutoring takes
place in the tutor room, McCormack 5-240, on & fiame-first served basis.

Tutors are available for other courses taughtauttiversity. Please visit the Academic Support
Programs web page for more details (www.academpmstypmb.edu/index.htm) or talk with
your instructor for recommendations.

Tutoring is meant to compliment the material préseéin class and through assignments; it is

not a replacement for going to class. Tutors adp students better understand the course topics
and concepts and are used by students who wishpi@ye their current grade — no matter what
that grade might be. In addition to tutors, stus@me encouraged to talk with the course
instructor to gain a stronger understanding of neteassignments and to evaluate their
performance and progress in the course.

UNIVERSITY DEGREE REQUIREMENTS

Degree candidates must have a total of 120 baceamudegree credits. At least 30 credits must be
completed in residence at the University of Masgaetts Boston. A minimum cumulative averade
2.00 is required for the awarding of the degree

WITHDRAWAL FROM A COURSE(S)

Students may withdraw from individual courses affter add/drop period has ended but before the
course withdrawal deadline (deadline dates areegastthe Academic Calendar located at
www.registrar.umb.edu and in the Schedule Book)e Student will receive a grade of “W” for each
course withdrawal which is not counted in the stu@egrade point average. To withdraw from courses
during this period, you must uS¢ISER

Note: Students who do not officially withdraw from course by the stated withdrawal deadline and
fail to attend class will receive an “F” grade.

WRITING REQUIREMENT

The writing requirement for students consists efshccessful completion of three specific courses:
ENGL 101, ENGL 102, and BC 290. ENGL 102 is therpquisites for BC 290. English 101 and 102
should be taken during freshmen year and BC 29@glgsophomore year (either semester) to prepare
for upper-level courses. A grade of a “B-" mustdaened in BC 290 to satisfactorily complete this
course and move on to upper level courses with 8C&3 a pre-requisite.

Some students benefit from taking BC 230 as préjparéor the BC 290 course. Results from the
College of Management Writing Assessment (CMWA) widlicate if BC 230 is required. Students can
also forego the CMWA and sign up for BC 230 anitlig successfully completed, then go onto take BC
290.
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EXCEPTIONS TO POLICIES AND PROCEDURES

Some students feel that an exception to policezgjirements, or procedures should be considered for
them due to special or extenuating circumstan&esne exceptions can be granted in the College of
Management, however some may need to be handldiifésent offices. There are cases where an
exception is simply not possible, as the integuitthe degree, abidance of accreditation requirésnen
and fairness to all students are just some ofdbefs that go into a decision for an exceptiotud&nts
are not encouraged to assume an exception is po$silthem, as each is considered on an individual
basis and granted with the utmost discretion.

Students seeking an exception from the College afiddement should meet with the Undergraduate
Program Director to make their request and disthes situation. Examples of exceptions that can b
considered in the College of Management are:

- Exceptions to and waivers for College of Managentcentse and requirements: we are the
only office that can make exceptions for CM coursesch is an individual case.

- Exceptions to pre-requisites for CM courses: tlaserarely granted, but can only be
considered by this office.

- Exceptions to the course repeat policy for CM cesirsome students need more than the two
allowable attempts at a course to successfully ¢etei. If an exception is granted, the
impact this will have on the student’s remainingaat attempts and GPA need to be
considered and discussed.

- Exceptions to course limits and credit overloadsstudents with a high cumulative GPA (3.5

or better), an exception to the normal credit lifaitthe semester can be considered. A
meeting with the Director is not necessary — sttglean simply complete a Course Overload
Form (available on the College of Management wep&iMWeb, or in M-5-603) for
consideration. Students with a GPA lower thansasBould also include their rationale for
the request.

Exceptions to class/enrollment limits for CM cowsihese are not granted and over-enrolling
a full course is not possible due to accreditastamdards. Permission of the faculty member
does not change this; and students are encouragedister early, and/or add themselves to
the waitlist to be in the best possible position.

Additional situations may arise and exceptionslmanequested individually.

As stated above, not all exceptions can be handlgte College of Management. Students should
inquire in the recommended office to learn aboatglocess for requesting an exception from that
office.
- Exception to Areas of Knowledge, Distributive Raguients, first year seminar or
intermediate seminars should be directed to theetipmelduate Studies Office’*@loor
Campus Center, room 2100.
- Exceptions to the Transfer Credit Policy shouldivected to the Registrar's Office™ 4
floor Campus Center.
- Exceptions to non-Management course pre-requisitesld be directed to the
department or college offering the course.
- Exceptions to apply for graduation after the dewdhould be directed to the Registrar’s
Office, 4" floor Campus Center.
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EXTERNAL CREDIT

TRANSFER CREDIT EVALUATIONS AND EQUIVALENCY

During the first semester, all transcripts withyioesly earned credits should be submitted to the
Transfer Admission Office for evaluation. In adgat’'s second semester or later, transcripts shmaild
submitted to the Registrar’s Office for evaluatidhese offices will determine which courses are
accepted and if they have a UMB equivalent. Sooweses will be accepted for general elective csedit
however, you may think the content of the courss vy similar to another course here at UMass. If
this is the case, you can request a Transfer CReditew to determine if the course can satisfy a
requirement other than a general elective.

To do this, you must submit the course descripgiodvor syllabus, along with the CM Transfer Credit
Evaluation Request form for business courses anllg¢ Undergraduate Program Office in the College
of Management (M-5-603; forms are available in tiffsce as well). This process may take up toehre
weeks to complete, so please leave ample time d#iernext registration period, where you may need
this evaluation information to make course seletiand other decisions.

A SPECIAL CASE

As a general policy of the University, courses ctatgal at a two year school cannot have a UMassoBost
equivalency of a 300 level course or higher. Qmase that we commonly see completed at other $shbat
does not transfer in as an equivalent, is a Priesipf Marketing course. A set of alternativedgue to this course
only, is available to students who’ve completeaarse like this at a two or four year school.

Students who want to get credit for a previouslyptetedPrinciples of Marketing (MKT 301) have options other
than taking MKT 301 here. They can successfullypplete an upper level marketing course (MKT 31@igher)

or complete a CLEP Exam. Both of these optionst exily if a student has taken a Marketing course at @moth
school and received elective credit for it (notigglent credit).

The option of taking an upper level MKT course éstofor students who plan on concentrating in ntarge
Students who are not planning on concentratingarketing should check their record with their advi® make
sure that they can use the upper level marketingseato satisfy a free elective. If a student ckeds do this, they
may take only one upper level marketing courséénsemester they are seeking validation. Studeuss have
completed the BC 290 course before pursuing thisiop If a passing grade is not earned, the stismiéhneed to
complete MKT 301 instead of pursing this optionhaginother upper level course. Validation througlupper
level marketing course results in the waiving @& MKT 301 requirement.

Students wishing to take the CLEP exam must get ppproval from the Registrar’s Office, as itrisated as
transfer credit on the student record. Passin@tteP exam will result in equivalent transfer ctdmking assigned
for MKT 301.

APPROVAL TO TAKE COURSES OFF-CAMPUS

As of December 2005, UMass Boston’s policy is thdbes not accept additional transfer credits ance
student has matriculated to the University. Retyules Waiver of the Undergraduate Transfer Course
Policy are available in the Registrar’'s Office™fibor Campus Center. The staff in that officelwil
communicate with the College of Management if neags and will also reply to you regarding
approvals.

Course descriptions and/or syllabi should be subnhivith this request (Accounting and Finance
courses require a syllabus for review). If youeree approval and subsequently complete the ca)rse(
you must have the other school’s Registrar’'s Offieed an official transcript to the UMB Registrar’s
Office who will then post the course to your UM&ssston record.

NOTE: In order for the course to transfer, you need obtain a C+ or better. Also, the course and
credit will transfer to UMass/Boston, but not theage.

42



GRADUATION PROCEDURES

Once you have accumulated at least 90 credits aow khat you will be done with all of your
requirements in that academic year, you need ttydppgraduation. You can do this through your
Wiser account or in the Registrar’s Office on tfefldor of the Campus Center. Graduation
information (deadline dates, etc.) is listed in bleginning section of your degree audit. Aftanflfor
graduation, the Registrar’s Office will notify tiéollege of your intent, your file will be reviewdolr
graduation clearance and a diploma will be prepé&oegiou.

Graduating refers to completing all of your degmeguirements and courses. Graduation is processed
three times a year: December for Fall Graduatey, ddaune (depending on the calendar for the year
and date of the graduation ceremony) for SpringlGaites and August for Summer Graduates. There is
a Commencement Ceremony held once a year, in latedvliearly June, which is when students wear
the traditional graduation cap and gown and wathsgstage. Graduating and participating in the
Commencement Ceremony are not the same thing ~Meoweloes coincide for many, but not all,
students. Students graduating that May, the uptgugust and the previous December participate in
the ceremony that year (i.e.: The May 2009 Commmect Ceremony honored December 2008, May
2009 and August 2009 graduates).

The University bestows three separate honors datsogrs for scholastic excellence reflected in the
UMass Boston cumulative grade point average:

Summa cum laude 3.75 or above
Magna cum laude 3.50 to 3.74 inclusive
Cum laude 3.30 to 3.49 inclusive

If you have questions or concerns (after reading yiegree audit) about graduation status, pledke ca
the College of Management Undergraduate Programedafl7.287.7760 to discuss it with an advisor.

After your graduation application is filed in thegistrar’s system, the University will notify yobaut
graduation procedures. You should also be awateathlibrary materials must be returned and
outstanding payments or holds on your account imiseésolved before you can graduate. Questions
regarding the mailing of diplomas should be dirddtethe Registrar’s Office at 617-287-6200.
Information about the Commencement Ceremony isksetiie University to all graduation applicants
for that year, usually in April. Information calsa be found on the University’s web site:
umb.edu/commencement.
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REGISTRATION INFORMATION and PROCEDURES

REGISTRATION PROCESS

1. Obtain and review your current degree audiGet your audit from the “Wiser” System. The
audit will tell you which requirements are satigfievhich are not satisfied, and what needs to be
taken in order to fulfill those requirements. Tenglit also lists your currently enrolled courses.

2. Choose the courses you want to register. fo¥rite out the department, course, section, and
schedule number for each course you plan on takiingy, MSIS 110, Section 2, 12733)

3. Make an appointment to see your advisor to discyssr choices.You should ALWAYS bring
a recent copy of your degree audit with you — jitdar responsibility to be prepared for your
advising session.

4. Note your reqgistration appointment timeThe Registrar’s Office will send you a letter with
instructions on how and when to register. The ssperiod gives the dates when you are
eligible to register and it is based on the nundferedits you haveRegister as soon as
possible once notification of your access periodiaes so that you can gain priority access to
courses and avoid late registration fedhis point is of dramatically increasing importarase
the College grows each year. The closer you ageaduation, with fewer required classes
remaining, the more important this is. This carm®emphasized enough!

» If you have problems using the Wiser registratipstesm, call the Registrar’s Office at
617.287.6200 and be prepared to explain exadtigt the problem is.

WAIT LIST INFORMATION

While we recognize there is a high demand for n@owses within the College of Management, we

also maintain a reality of how many faculty memhgeshave and how large we can possibly make our
classes without impacting the quality of the claesn experience. Our primary goal is to maximize th
classroom experience for ALL students. In mostwfclasses, this means we are able to accommodate
the demand of College of Management students dsaesbme of the demands of students from other
colleges at UMass-Boston. However, this also mézatsve are not able to add students to classes
once they have reached their desired capacity kiWe there is disappointment, and sometimes even
anger, however, we do ask for your understandinggard to our commitment to protecting the

interests of all students.

We place a capacity of 35 studentsrastof our classes in order to foster an effectiverssy
environment. Once the capacity is met, the wsitdecomes available for students. We do encourage
you to put yourself on the wait list for any couvelich is full for which you have strong interesida
have met the pre-requisites. We can then usénfoisnation to access the need for an additional
section of a specific course. We have been alikelipmany waiting students with this information.
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THE ONLY WAY TO GET A SEAT IN A FULL COURSE IS TO B E THE FIRST PERSON ON
THE WAITLIST WHEN A SEAT OPENS. Faculty cannot and will not over enroll studenttheir
courses. Asking them to do so will result in yaing referred to the Undergraduate Program Office
where you will be told that you need to add yourgethe wait list and wait for an available seat.
College of Management faculty do not use “permissiombers”. We use the wait list procedure
exclusively, to be fair to all students. This sldaeinforce the importance of registering eartytlsat
you can get the classes that you need when youtheed
e If a seat does open for you, you will automatichkk added to the courseithout notice
o You need to be sure that you do not have a cairde same time as your waitlisted course, or
the system will not be able to add you, and mayerto the next person on the waitlist.
o You need to be sure that you have enough crediitahle before reaching your credit limit for
that semester, to be registered for the wait listadse, or the system will not be able to
add you, and may move to the next person on thiistai
o You need to be sure that you have the correctamreisites for the wait listed course, or the
system will not be able to add you, and will mowete next person on the waitlist.

e If you are in another section of the course, asda becomes available for you in the wait
listed section, the system will not automaticallgwe you into the waitlisted course, and
it may take the next person on the waitlist. Wetdrmonitor these cases carefully and
will move you from the currently enrolled sectiorid the waitlisted section whenever
possible. If you are dropped from a course irofaf the waitlisted course, but want to
be re-enrolled in the original course you werdheye is no guarantee that a seat will still
be available even if you have been attending tlhweseocontinuously. To help this
process run more smoothly, you should drop youfsaifi another section of the course
when you see that you are in the first waiting posj before classes start that semester.
If you are unsure what to do, you can contact thelhdergraduate Program Office.

e If you decide you no longer want to be on a watt lyou need to drop yourself from the wait
list immediately.

e Once the last day to add a course passes, studdirist be moved off the waitlist into the
course, even if seats open.

e If you are on the waitlist, you are strongly en@mged to check your schedule often during the
add/drop period so that you are aware of your stimuthe waitlisted course(s). The
status is noted on your schedule and will indidayeu areenrolledin the section or if
you arewaiting and your wait list position number. It is importdo read this
information carefully.

e Your course registration is your responsibility.
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LEAVE OF ABSENCE AND READMISSION

LEAVE OF ABSENCE

A leave of absends granted to students who are in good standixgo#am to return to UMass Boston
within a two-year period to continue their studid® request a Leave of Absence, students musinobta
theWithdrawal/Leave of Absenéerm available in the University One Stop Cented abtain the
appropriate signatures. You will need to deternfapproximately) when you will return to UMass
Boston and which requirements you will need to cletgpupon your return. Once the form has all
appropriate signatures on it, you will need to sitlitto the One Stop Center for final processing.

If a student is away from the University for monan four consecutive semesters, s/he will be stitgec
the degree requirements in place upon his/hermetlihis may mean more classes will be required to
graduate than when the student was last enrolled.

WITHDRAWAL

Students wishing taithdrawfrom UMass Boston must obtain/ithdrawal/Leave of Absenéerm
available in the University One Stop Center anciobthe appropriate signatures. Students who
withdraw from the University and are later readedttvill be required to follow the degree requiretsen
current at the time of readmission. If you arasteged for courses at the time of withdrawal, yoll
receive a “W” grade for each course. A withdraisappropriate for students who do not intend to
return to the University or do not intend to retwrithin the next two years.

If a student is away from the University for monan four consecutive semesters, s/he will be stitgec
the degree requirements in place upon his/hermetlihis may mean more classes will be required to
graduate than when you were last enrolled.

READMISSION POLICY

Students who leave the University in good standougnulative GPA above 2.0) apply for readmission
by contacting the Office of the Registrar by thadlae for readmission. Students who are readditte
after being away from the University for four or rasemesters will be required to complete the degre
requirements in place at the time of readmission.

*Please note: Re-enrollment for students in goaading after a leave of absence is automatic andlmprocessed at the
One Stop Center, but students resuming their ssudigst complete the forms by June 1 for Fall tessumption and
November 1 for Spring term resumption. There$2%.00 re-enroliment fee.

SUSPENSION OR DISMISSAL

Students who are not in good academic standingyaiive GPA below 2.0) will be suspended or
dismissed. Suspension occurs when a student dbeseet a 2.0 cumulative GPA for two consecutive
semesters. Suspension is for one semester, athehssumust apply for re-admission through the
Associate Dean of the College, who will set thed#ads for re-admission and continuance. A studen
who, subsequent to suspension and readmissionndbeseet the continuance standards set by the
Associate Dean, and who does not earn a 2.0 cunil@PA, or a 2.25 semester GPA, shall be
dismissed. Dismissal is for one year.

Suspended and dismissed students are encouragexbtlvequired, to take classes elsewhere to
demonstrate academic readiness and achievementiheupport readmission. Those classes may or
may not be applicable to the degree upon readmissio
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SPECIAL PROGRAMS AND SERVICES

COLLEGE OF MANAGEMENT CAREER CENTER

The CM Career Center, located on the fifth floothef McCormack Building, is dedicated to serving
CM students (both undergraduates and graduatesjlamuhi by assisting them in their career
exploration and job search efforts. The CM Caf&emter houses print and electronic resources,
including the CM Job Board, to assist studentsadaohni in finding appropriate internships and
permanent positions. The office is supervisedngy@GM Career Services Specialist, who arranges for
and offers workshops, seminars and other caresteckevents. The office is open and sponsors gvent
at various times throughout the semester, and @blesits and alumni are encouraged to use these
dedicated resources.

CM students and alumni are encouraged to take #alyawf services offered in conjunction with the
Office of Career Services and Internships, suabnasampus recruiting, career fairs, the Career
Services Online website, guest speakers, and anesthbrary.

College of Management Internships and Co-Ops

Employers value not only a particular academic eatration and general academic performance, but
also career-related work experience. The CM Ist@mand Co-Op Program provides an excellent way
to gain relevant work experience and exposure eecapportunities while still in school. Interipsh

may be either paid or unpaid. Unpaid internshipy tve taken for credit through courses in the @elle
departments. On-site supervisors and faculty speraffer guidance and supervision for each
participant.

Students who complete the following requiremengsedigible to participate in the College of
Management Co-op/Internship Program:

e 75 credits towards graduation

e 21 credits in the management core (seven out ef coarses)

* One concentration course

e Minimum 2.5 cumulative grade point average (GPA)

» Permission of the College of Management CareereCeamtd Undergraduate Program Director

Note that students are responsible for finding@grepriate internship position and need to define a
specific focused internship project; simply holdagb while attending school does not qualifylwaent
for internship credit.

The CM Career Center is located in McCormack Hdh, Floor, Room 427. You may contact us at
cmcareers@umb.edu or 617-287-7712.

HONORS PROGRAM IN THE COLLEGE OF MANAGEMENT

The College of Management Honors program is opetudents who are capable of doing distinguished
work in any of the various management areas. @Gtlyreo be eligible for this program students must
have an overall GPA of 3.25 or above and a GPAeéir imanagement courses of 3.50 or above. The
honors program consists of two courses, which eigéken in order, fall then spring. In the iditia
course (Fall semester), students develop resekiithad define a project involving an applied or
research problem involving management problemsassets. In the following course (Spring
semester), students carry out their project untestpervision of a CM faculty member. Completiébn o
the CM Honors Program will result in a notationGraduated with Management Honaor the official
transcript, upon graduation.
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Honors Experience Coursework

CM Honors students must successfully complete thetiHonors Seminar and the Honors Thesis.
Honors Seminar Fall (3 credits): CM students enroll in the ldon Seminar to prepare the
Honors thesis proposal, which must be approved pienrolling in Honors Thesis. Analysis,
critical thinking, and synthesis of ideas are @spects of the seminar format and proposal
development and writing processes.

Senior Honors Project Spring (3 credits): Once the Honors thesis psapbas been accepted,
the student, under the direction of his/her Hormahgsor completes the Honors Thesis. The
student must successfully defend the Honors thpegisto graduation. To schedule the Honors
thesis defense, the student must meet with the tdaticector who will work with the student
and the advisor to set up a mutually agreed uptmatad time.

Failure to Complete the Honors Thesi®ccasionally, personal or professional
commitments prevent the student from completingdiei hesis even after the thesis
proposal has been approved. If a student fait®toplete the Honors Thesis and does
not withdraw from the course, a grade of incompleitebe entered on the transcript.

Types of Honors Theses Projects

Library Research ThesiFhe library research thesis requires CM Honordestts to complete a
written work that adds substantially to the knowgear understanding in the student’s field.

This work may address a problem or issue that babeen adequately addressed in the research
literature or has not been addressed from thecpiati perspective taken by the student. The
thesis goes beyond reporting on research donehgysoto include the student’s own creative

and critical thinking supported by material gairfiexin library and archival research.

Primary Research Thesié primary research thesis requires CM Honorseaitglto investigate

a topic relevant to the student’s area of concéatraising fieldwork methodology, such as
sample surveys, interviews, or sociological fieldkwd-ew honors students will be able to
complete the necessary research work in a singtester unless they have been working closely
with their advisor on other projects prior to th&@mior year or unless the project is a small
subtask of the advisor’s research.

Problem-Solving ThesisThe problem-solving thesis requires CM Honouglehts to evaluate
and respond to a particular problem or concernidewariety of options fit this approach. For
example, in the area of marketing, a problem-sgltiresis problem might be focused on
evaluating the current image of a product or sergicd developing a marketing campaign to
enhance that image for a client organization incittramunity. Such projects also might include:
developing an accounting system and training pragma a small business; developing and
implementing a marketing campaign or strategicrmss development plan for a particular
company, and so on. The thesis goes beyond preggténs and systems developed by others
to include the student’s own creative and crittbatking supported by material gained from
library or fieldwork research.

Format In general, the body of the thesis includes audision of the scholarly context in which
the work is to be understood, pertinent evidenod,anclusions. All projects must include a
citation list of bibliographic and other resourc@gypical thesis will be 30 — 50 pages in length.
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How Does this Program Fit into the Other CM Require _ments?

The honors seminars are “extra” courses. Someetrations will allow the seminar to count
as a course towards the major, but not all. Plehsek with the a CM academic advisor to
review your particular situation. Both of the hemoourses can be counted as “free electives”.

Application Process
Qualified students will be sent an application arfdrmation about the program in the spring
semester, for enroliment the following fall semeste

INTERNATIONAL PROGRAMS
The College of Management is proud to partner wighWaterford Institute of Technology in
Ireland and the Hessen Institute in Germany torefféque international study programs.
Students interested in studying in Ireland willrsgp@ semester there, taking a full course load,
immersed in Irish culture. Students traveling tigio the program in Germany will spend four
seeks during the summer taking a selection of eouBoth programs provide tremendous
opportunity to better understand management coadepphe global environment.

Students interested any study abroad program should speak with an aduisthre Study

Abroad Office (Campus Center room 1100) and/or aitradvisor in the College of
Management. Since some programs have specifididesdand it can take the better part of a
semester or longer to plan coursework appropriagselgl students are advised to plan for a study
abroad experience early.

STATE STREET SCHOLARS PROGRAM
The University of Massachusetts is pleased to patith the State Street Corporation to offer
an internship program for students in the Colleigglanagement and Economics majors. The
State Street Scholars Program is a year-long isitgorprogram for UMass Boston students in
the College of Management and College of Liberdas AiStudents selected for the program will
work in the Fund Administration or Fund Accountiaiggas of State Street Investor Services, a
world leader in the financial services industrgnfr September through May each academic year
and may be invited to work full-time for the follavg summer. Successful applicants will
receive hourly pay and may also be eligible toireceome assistance with educational
expenses. Qualified students will receive applcainformation directly.
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STUDENT ORGANIZATIONS IN THE COLLEGE OF MANAGEMENT

Accounting and Finance Academy
The Accounting and Finance Academy at UMass Boistarstudent run club based out of the
Student Life Office. Members consist of anyonerneséed Accounting or Finance — enrollment
in courses in these areas is not required. The majose of the club is to hold events the
further student’s knowledge of the fields of acdingnand finance and to help students connect
and network with faculty and others students. Seranples of recent activities are trips to the
Boston Stock Exchange and coffee hours with faculty

For more information please email afacademy@umb.edu

Delta Sigma Pi — Xi Phi Chapter
Delta Sigma Pi is a nationally recognized co-edfgssional fraternity organized to foster the
study of business in universities; to encouragelsekhip, social activity and the association of
students for their mutual advancement by researdtpeactice; to promote closer affiliation
between the commercial world and students of coroep@nd to further a higher standard of
commercial ethics and culture and the civic androencial welfare of the community. Today,
coast to coast, more than 250 chapters and oved@D@embers support the goals and ideals of
the Fraternity, making it one of the largest anst kl@own professional Greek letter fraternities.

At UMass Boston, Delta Sigma Pi is involved in lgiimg various workshops and events to
students such as GMAT prep seminar, career refabveklshops, site visits to local industries
such as the Federal Reserve, and professionalexgeaRommunity involvement examples
include work with the Lupus Foundation, Home fottlei Wanderers, Jumpstart, Greater Boston
Food Pantry, Project Bread’s Walk for Hunger, amdt®Sigma Pi’s Leadership Foundation.

Candidates for membership in Delta Sigma Pi’s Xi®tapter must receive an invitation to join
or submit an application, complete an orientatiomgpam, and demonstrate a willingness to
perpetuate the ideals of the Fraternity. Memberng Ineamen and women of all creeds and colors
engaged in the study of business or related fi€ldsss-membership in Greek social fraternities
and sororities is permitted. For more informationtioe College of Management’s Xi Phi chapter
please visit the chapter’s web page at http://wwphiximb.com National Website —
www.dspnet.org

Investment Club
The UMASS Investment club aims to provide educasibaut investing as well as an
understanding of investment opportunities for imdlinals. The Investment club is affiliated with
The UMASS Foundation, The Board of Trustees, ardtioup maintains contact with several
Financial Firms in the Boston metropolitan areaoupractivities are focused on industry
analysis and identifying and understanding econdraiuds.

Management Information Systems Club
The purpose of the Management Information Systelul S to develop a better understanding
and appreciation for information systems and tormi@ beneficial relationships between
students, faculty, and businesses. Members wikldgvMIS skills with hands on projects and
training; gain exposure to MIS opportunities inremt workforce and attend social events and
network with peers in the MIS field. This club alslans field trips to local corporations and on
campus.
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Marketing Club
The Marketing Club's purpose is to bring togethiedsnts with a common interest in the field of
marketing. We will work with organizations and qoamies to establish a foundation of
networking. Benefits include resume building, natking, and hands-on experience in the
business world.
To learn more about the Marketing Club, pleaseaxnt MBMktClub@hotmail.com

Student Ambassadors
Student Ambassadors represent the College of Mamageat various campus events, including
new student welcome days, the College orientatrognram (COMETT), and guest speaker
events. They are also a resource to new incontudests as they make the transition to UMass
Boston.

To become an Ambassador, please submit an apphcatvailable in the College of
Management Undergraduate Program Office. Applgaiill be selected for an interview and
training will be provided. This is a voluntary jf@sn which provides rewarding community
service to the College and University communitiEsr more information, email
mapcm@umb.edu.

Students in Business Club
Students in Business is a student run club that®# broad range of services in starting your
very own business and caters to women and mervefs#i backgrounds.
For more information about the Students in Busirohds, please contact
Kathleen.NicholsO01@umb.edu
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ACADEMIC INTEGRITY

Academic Integrity: Guidelines for the Documentatio n of Academic Work

To represent someone else's work as your ownealentual fraud. Failure to provide full and clear
indication of the sources from which your work des is, at minimum, intellectual sloppiness. Thst fi
of these, plagiarism, is viewed by the College laypdhe University as a matter of utmost seriousness
that can lead to sanctions as severe as suspengiismissal. Every student is expected to read and
respect the sections of the University Bulletin'Asademic Standards, Cheating, and Plagiarism" and
"Student Rights and Responsibilities.” The follogvguidelines will protect you from unintentional
academic dishonesty and assist you in masteringrtfeedures and conventions governing academic
documentation. Do not hesitate to speak with yostructor or your advisor about any point that
remains unclear.

What is plagiarism?

Plagiarism is the practice of taking the writingsladeas of another and presenting them as your
own. There are numerous reasons why you should rewsider doing it: it wastes your and

your instructor's time, it may constitute a viabatiof copyright law, it puts you at risk of severe
penalties (including suspension or dismissal) amakt important, it undermines the foundations
of intellectual honesty and academic integrity haiit which our joint enterprise here at the
university cannot possibly succeed.

Steps you can take to avoid plagiarism
While it may sometimes seem difficult to specifyaetty where the ideas of others end and your
own begin, you can always protect yourself from sngpicion of plagiarism by the simple
expedient of documenting your work. Follow thesg&lglines:
1. Whenever yowwopy something from another text, place all copied wasithin quotation marks (or, in the
case of longer passages, in a separate indentagrpph) and identify precisely the source from Wwhic

they come. As a rule of thumb, if you take 3 @renwords in a row from a single source, they sthde!
in quotes.

2. Whenever yoyparaphrasefrom another text, provide the same sort of refeeein these cases however,
you shouldnot use quotation marks (or indent).

3. If your paper includes significafictual claims (especially ones that are important to your argitroe
which a reader might question), provide a refereéndbe source from which you derived the inforrati
or data. Failure to do this need not (unlike 1 2nanply plagiarism, but it can significantly weakgour
case.

4. References used for any of the above-listed pugsiseuld be both complete and precise so that your
reader can easily consult the specific page(d)@Epecific text that you used. A list of all tleeisces you
consulted should be included at the end of a p&®.the accompanying department style sheet for
instructions about the form and essential elemeingsreference or bibliography.

5. Some "sources" are inappropriate even if they eopgrly documented. A paper written for a similar
course at another institution and posted by theéestuon his dorm-room web siterist an appropriate
basis for your own paper. An article publishednaNational Enquirerwill generally not provide the sort
of documentary support that an academic papermegjun such cases, full and explicit documentatidh
at least protect you from the charge of plagiarisinmay not protect you from the charge of usiogp
intellectual judgment!

6. When an instructor asks you to submit a piece @tewwork it is assumed, unless other instructiares
explicitly given, thatyou (not you and your friend) are the author. If "wiaktogether" means reading and
discussing one another's papers, great. It shaudrnhowever, mean that you both hand in the same,
substantially the same, piece of work. If youtinstor were to assign a joint project you woulticourse,
be expected to clearly identify its co-authors.
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7. Work that you submit in a course for credit shoubd be something that you have already submitted (a
received credit for) in another course. There aoeptions to this rule; however, double submissines
never acceptable unless the instructors of bothsesware clearly informed of the overlap.

8. Sitill have questions? Talk with your instructor!eltime to clarify doubts about documentatiobé$ore
you submit a written assignment, not after it hasrbfound problematic.

Possible Conseguences of Plagiarism

1. If you are caught plagiarizing on an assignmera t@st your instructor has the right to give yayrade of
azero for that test or assignment.

2. Your instructor also has the right to record thiecd@lagiarizing on your academic record. See the
student’s Code of Conduct for more detailed infdramaof the actions that will occur if you are calge
of plagiarizing.

3. We remind you that term paper corporations argall@enterprises in the Commonwealth; a person
convicted of selling term papers, theses, or rebegaapers intended to be used for academic creditre
subject to a fine and/or imprisonment. The legatlust of web-based term paper sites is somewhatlemss
at this time; we do, however, endeavor to monitmhssites and caution you against playing withfittee
that they represent!

Respecting the submission of written work

We know that you, our students, are capable ohitjeest levels of intellectual achievement and our
concerns over plagiarism are directly proportidnabur respect for your ability and your hard work.
You should not be put in a position of having tonpete with individuals who purchase or steal
their work from others. We hope you support usin éffort. If you have questions or concerns
about any aspect of these policies, please talk watabout them.

Right ways and wrong ways: Some Examples
What does all this mean in practice?

Suppose you read the following passage in Manusie@slEnd of Millennium(Oxford: Blackwell,

1998), 190:
The extraordinary growth of the drug traffic indyssince the 1970s has transformed the economits an
politics of Latin America. Classic paradigms of dedency and development have to be rethought toedec
as a fundamental feature, the characteristicsenfithgs industry, and its deep penetration of statéutions
and social organization. The industry is mainlyteeed around the production, processing and exgatca
and cocaine. However, in the 1990s heroin is beegran increasingly important component. . . .

How might you use this source in a paper?
> Global criminal networks have had a significanpaat on legitimate institutions in many parts of
the world. Thus, for example, "growth of tir@g traffic industry since the 1970s has transtmrihe

economics and politics of Latin Americ§Castells, 1998, p. 190).
The most straightforward case: you have copieddlla'stvords, and so you musticlose them in quotation
marks and provide a reference.

> Global crime has serious political effects. Fatamce, the sharp rise in the narcotics trade gurin
the last three decades has fundamentally changethtiire of markets and states in Latin America
(Castells, 1998, p. 190).

The words may be your own, but the second sentgeacgimple paraphrase of Castells. Hence, you must
provide a reference but do noese quotation marks.

53



> The impact of crime is seen in the "growth of ¢lneg traffic industry since the 1970s which has

transformed the politics of Latin America" (Castell998, p. 190).
No problem of plagiarism here, but you have takieerties with Castells’ wording. The words enclosed
quotation marks must be exactirat the author wrote; you are not permitted tmprove" them! If the
grammatical requirements of your sentence mandateaage, either switch to paraphrase (and remoee th
quotation marks) or clearly indicate your changethwequare brackets (for additions) and/or ellipgfes
subtractions).

> The impact of crime is seen in the "growth of dheg traffic industry since the 1970s [which] has

transformed the . . . politics of Latin America"g€ells, 1998, p. 190).
Here is a way to correct the problem in the prengdéxample.

> Heroin became increasingly important in the L&merican drug trade after 1990 (Castells, 1998, p.
190).

The issue here is not plagiarism, but empiricallgrding. If the claim about heroin is important touy

argument, you should indicate the source on whichbased. (If this is a significant research pajor if this

claim is particularly crucial to your argument, yaaight even want to go back and validate Casteiisi

sources.) If the truth of the claim is not impottémyour argument, you might as well omit the srog

altogether!

> Heroin became increasingly important in the L&merican drug trade during the 199@=0ple
Magazing.
Even if this were a good academic source (whichribt!) the reference would be close to uselesalmse you
don't specify a specific date and page number. Révae the whole point of a reference is to maleagy for
your reader to follow the evidence trail.

Adapted from the University of Massachusetts BosRuiitical Science Department. 2005.
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